
Plate 1 (Figure 3.6) 
What Scenario 1 shoppers see
(Photos courtesy of Harris Teeter, Inc.)
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Plate 2 (Figure 3.7) 
What Scenario 2 shoppers see
(Photos courtesy of Harris Teeter, Inc.)
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Plate 3 (Figure 3.8) 
What Scenario 3 shoppers see
(Photos courtesy of Harris Teeter, Inc.)
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Plate 4 (Figure 3.9) 
What Scenario 4 shoppers see
(Photos courtesy of Harris Teeter, Inc.)
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U.S. Population Estimates

0

10

20

30

40

50

60

Current 2005 2010 2015 2020

85+
65-84

N
um

be
r 

in
 M

ill
io

ns
Plate 5 (Figure 5.1) 
Projected population estimates
(Source: http://www.census.gov/population/ 
www/projections/natsum-T3.html.

Reprinted with permission.)

Plate 6 (Figure 5.2) 
Sample home page of a

fictitious health Web site
(Source: Mead, Lamson,

and Rogers, 2002.)

Plate 7 (Figure 5.3) 
Redesigned home page
from Figure 5.2
(Source: Mead, Lamson,
and Rogers, 2002.)
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Plate 8 (Figure 5.4)
Association for Senior 
Citizens home page
(Reprinted with permission.)

Plate 9 
(Figure 5.6)
Justice Store

home page
(Reprinted with

permission.)
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Plate 11 (Figure 6.4)
Gambling.com home page
(Reprinted with permission.)

Plate 10 
(Figure 6.3) 

Leeds University
Union Bridge Club

home page
(Reprinted with 

permission.)
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Plate 12 
(Figure 6.8)
E-shopping products
subgenre  
(© 2001 Lands’ End, Inc.
Used with permission.)

Plate 13
(Figure 6.9) 
E-shopping 

services subgenre
(Reprinted with 

permission.)
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Plate 15
(Figure 6.14)
Shopping in a
shopping format
(Design by 
Sarah Craighill.)

Plate 14
(Figure 6.13)

News in a
shopping format

(Design by 
Sarah Craighill.)
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Plate 16 (Figure 7.9) Icons
(Reprinted with permission of

salesforcetools.com.)

Plate 17 (Figure 8.6)
Color wheel

Plate 18 (Figure 9.1) Original home page of a botanical garden site
(Design by Sarah Craighill from a photograph by Julie Shinabery.)

Badre_insert.ps  1/9/02  11:10 AM  Page 10



Plate 20 (Figure 9.3) Removing the title only

Plate 19 (Figure 9.2) High-contrast rendering of botanical garden site
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Plate 22 (Figure 9.5) Further improvement by placing instructions in upper left

Plate 21 (Figure 9.4) Removing the title and providing high contrast
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Plate 24 (Figure 9.7) Positioning icons in left-to-right, top-to-bottom orientation

Plate 23 (Figure 9.6) Reinserting title in lower right of page
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Plate 25 
(Figure 9.9 )
Page where background
interferes with visibility of links
(Reprinted by permission of
Nassau Federal Credit Union.)

Plate 27 
(Figure 9.15 )
Title header that looks like
a banner ad

Plate 26
(Figure 9.14 )

Art that gives rise to the
wrong interpretation
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Plate 29 
(Figure 10.11 )
Partial view of the Université
de Savoie home page
(Université de Savoie [France]:
www.univ-savoie.fr.)

Plate 28 (Figure 10.7) Université de Savoie home page
(Université de Savoie [France]: www.univ-savoie.fr.)
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Plate 30
(Figure 11.1 )

Microsoft Japan site
(Screen shot reprinted 

by permission from 
Microsoft Corporation.)

Plate 32
(Figure 11.3 )

Al Hajj Info Portal site.
Notice the use of green.

(Al Hajj Info Portal.)

Plate 31
(Figure 11.2 )
Microsoft France site
(Screen shot reprinted by 
permission from Microsoft 
Corporation.)
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