
INDEX

■ 251 ■

INDEX

A
ABC News, 113
Adobe Systems, 47–48
Analogy Opening Gambit, 84, 94–96,

242
Anchor Objects, 175–77
Anecdote Opening Gambit, 88–92
Anticipation Space, 178–81
Aphorism Opening Gambit, 93–94
Argument/Fallacy Flow Structure,

67–68
Argus Insurance, 91–92, 100–102, 186
Arnheim, Rudolf, 118
Art and Visual Perception, 117
Audience Advocacy, 9–13, 15–21, 34,

61–62, 71, 103, 124, 224, 229

B
Backward reference, 199–200
Bar charts, 144–48
Benefits, 3, 10-11
BioSurface Technology, 64–65
BioVector Therapeutics, 79
Bixby, Jim, 17–18, 249
Boesenberg, Charles M., 193, 249
Brainstorming, 39-49

Clustering, 43–46
Framework Form, 34–38
Parents and children, 44–45

Roman Columns, 43-44
Broder, David, 75
Bromberg, Jon, 113, 249
Brooktree, 17
Bullets , 123–25

Builds, 136
Levels, 131–32
Slides, 125–28

Bumper slides, 162–67
Bush, George W., 30–33, 76–77

C
Canion, Rod, xxvii–xxviii
Case, Carol, 92, 100, 101–102, 186,

249
Case Study Flow Structure, 66–67
Castaldi, Dave, 64–65, 249
CBS, xxv, xxvii, 113, 216
Central Point Software, 193
Chambers, John, 93
Chang, Nancy Dr., 70–71, 249
Checklists

External Linkages, 244
Flow Structures, 242–43
Four Critical Questions, 241
Graphic Continuity Techniques, 245
Internal Linkages, 243–44
Opening Gambits, 241–42
WIIFY Triggers, 241

Chronological Flow Structure, 55–56

Weissman_index.qrk  1/15/03  9:21 AM  Page 251



Cisco Systems, xxvi, xxx, xl,
62–63, 87–88, 93, 174-
75, 202, 227–28, 248

Clinton, Bill, 75–76, 211
Clustering, 43–46
Colligan, Bud, 91, 249
Colwell, Robert, Dr., 58–59,

176–77, 249
Compaq Computer

Corporation, ix, 73
Compare/Contrast Flow

Structure, 68–69
Compound Opening Gambits,

96–97
Contemporizing, 222, 226
Cook, Scott, 84–85, 98–99, 102,

220–21, 249
Creative Process, 29
Cross-Reference, 199–200
Cunningham, Andrea, xxix,

249
Customization, 215–228 

External Linkages, 218–25,
244

Illusion of the first time,
216–18

Schmoozing, 227
Cyrix, 71–72, 99–100

D
Data Dump, 5, 27–29

Brainstorming, 42
DigitalThink, 85–86, 93, 106–7
Direct Reference, 219–20
Drake, Ormond J., 215–16, 228

E
Ebert, Charles, 95, 249
Effective Management, xxxix,

8, 18, 74, 103, 114, 132,
141, 200, 212

Enumeration, 203–4
Epimmune, 79–81
Essinger, Dr. Jacques, 164–67,

249
External Linkages, 218–229,

244
Ask Questions, 220–22
Contemporize, 222, 226
Customized Opening

Graphic, 224–26
Data, 223–24
Direct Reference, 219–20
Localize, 223
Mutual Reference, 220

F
Factoid Opening Gambit,

86–88
Fast Company, xxxi
Features/Benefits Flow

Structure, 65–66
Five Cardinal Sins, 3–8, 18, 34,

36, 73, 99
Flautt, Jim, 106–7, 249
Flow, 3, 51–52, 78
Flow Structures, 52–81, 242

Argument/Fallacy, 67–68
Case Study, 66–67
Chronological, 55–56
Compare/Contrast, 68–69

INDEX

■ 252 ■

Weissman_index.qrk  1/15/03  9:21 AM  Page 252



Features/Benefits, 65–66
Form/Function, 63–65
Issues/Actions, 61–62
Matrix, 69–70
Modular, 54–55
Numerical, 72–74
Opportunity/Leverage, 62–63
Parallel Tracks, 70–71
Physical, 56–57
Problem/Solution, 60–61
Rhetorical Questions, 71–72
Selecting a Flow Structure,

77–79
Spatial, 57–60

Focus before Flow, 48
Fonts, 135
Forbes, xxxi
Forecast the time, 103–105
Forest view, 63, 81, 101, 185,

189, 203
Forward reference, 199–200
Four Critical Questions, 81,

241
Framework Form, 34–38

Audience, 34–36
Brainstorming, 34–38
External factors, 36
Point B, 34
Setting, 36–38

Frankenstein, 28, 194

G
Geschke, Chuck, 47–48, 249
Goldberg, Joel, 113, 115, 249
Graphic Continuity

Techniques, 161–82, 245

Anchor Objects, 175–77
Anticipation Space, 178–81
Bumper slides, 162–67
Icons, 171–75
Indexing/Color Coding,

168–70
Graphics

Conditioned carriage return,
116

Design elements, 120–21
Forced carriage return, 119
Handouts, 110
Numeric graphics, 121
Perception Psychology,

115–20
Pictorial graphics, 120
Presentation-as-Document

Syndrome, 110, 112,
121, 137, 166, 177

Presenter focus, 112–14,
182–83

Reflexive cross sweep,
116–17

Relational graphics, 121
Storyboards, 158–60
Text graphics, 121

H
Handouts, 110
Hastings, Reed, 22–23, 249
Hockey stick, 151–54

INDEX

■ 253 ■

Weissman_index.qrk  1/15/03  9:21 AM  Page 253



I
Icons, 171–75
Illusion of the first time, 216
Indexing/Color Coding,

168–70
Integral Capital Partners,

224–25
Intel Corporation, xxvi, 58–59,

176–77
Internal Linkages, 196–206,

243-44
Cross Reference, 199–200
Do the Math, 204
Enumeration, 203–4
Internal Summary, 203
Logical Transition, 198–99
Mantra, 201–3
Point B Reinforcement, 204–5
Recurring Theme, 201
Reference the Flow Structure,

198
Rhetorical Question, 200–201
Say Your Company Name,

205
Symmetry, 201

Internal Summary, 203
Intuit, Inc., xxx, 84–85, 98–99,

102
Issues/Actions Flow Structure,

61–62

K
Kleiner Perkins Caufield &

Byers, 99
Knowledge level, 34–36

Koogle, Tim, 89–90, 249
Krug, Steve, xxxix

L
Labels, 150–1
Laurel Elementary School, 106
Left brain, 29–33

Brainstorming, 43
Less Is More, xxxiv, 114–15,

119–121, 126–28,
132–35, 140, 144–45,
171, 181, 184, 192,
232–33, 248

Lincoln at Gettysburg, 193
Linear access, 51, 157
Listwin, Don, 227–28, 249
Logical Transition, 198–99
Loria, Emile Dr., 79–81, 249
Luminous Networks, xl, 11–13,

24–25

M
Macromedia, 91
Mantra, 201–3
Martin, Hugh, 73–74, 103, 249
Matrix Flow Structure, 69–70
McLuhan, Marshall, xxxiii
McNamee, Roger, 224–25, 249
McNulty, Judy Tarabini, 47,

249
MEGO (Mine Eyes Glaze

Over), 5, 13, 27, 52, 73,

INDEX

■ 254 ■

Weissman_index.qrk  1/15/03  9:21 AM  Page 254



76, 85, 106, 110, 137,
203

Mendillo, Vince, 95–96, 249
Mercer Management

Consulting, 86–87
Microsoft Corporation, xxvi,

xxxvi–xxxviii, 95–96,
112–13, 231

Mies van der Rohe, Ludwig,
xxxiv, 114

Minimize Eye Sweeps, 126–29
Modex Therapeutics, 164–67
Modular Flow Structure, 54–55
Morgridge, John, xxx, 227
Muther, Cate, xxx–xxxi, 227,

249
Mutual reference, 220

N
Naqvi, Alex, 11–13, 24–25, 249
Netflix, 22–23
Network Appliance, 7–8,

96–98, 110
Ninety seconds to launch,

105–6
Numerical Flow Structure,

72–74
Numeric graphics, 121

Bar charts, 144–48
Hockey stick, 151–54
Labels, 150–51
Pie charts, 148–49
Typography, 150–51

O
ONI Systems, 73–74, 103
Opening Gambits, 84–107,

241–2
Analogy, 94–96
Anecdote, 88–92
Aphorism, 93–94
Compound Opening

Gambits, 96–97
Factoid, 86–87
Link forward from Point B,

101–2
Link to Point B, 97–101
Proof of Concept, 98–101
Question, 84–86
Quotation, 92–93
Retrospective/Prospective,

87–88
Unique Selling Proposition

(USP), 97–98
Opening Graphic, 224-25
Openwave, 227–28
Opportunity/Leverage Flow

Structure, 62–63

P
Paceley, Lew, 58–59
Parallelism to Minimize Eye

Sweeps, 128–29
Parallel Tracks Flow Structure,

70–71
Perception Psychology, 115–20
Performance anxiety, 232–33
Perlmutter, Dadi, 58–59, 249
Persuasion, 6–9

INDEX

■ 255 ■

Weissman_index.qrk  1/15/03  9:21 AM  Page 255



Phraseology, 206–12
Physical Flow Structure, 56–57
Pictorial graphics, 120
Pie charts, 148–49
Point A to Point B, 6–9
Point B, 7, 34

Link forward from, 101–2
Link to, 97–101
Reinforcement, 204–5

Pope, Mike, 85–86, 93, 249
Possessives/plurals, 133–34
Practice, 233–34
Presentation-as-Document

Syndrome, 110, 112,
121, 137, 166, 177

Presentation environment
Amplification, 237
Attire, 238
Equipment, 237
Familiarization, 237
Lighting, 238
Liquids, 238
Pointers, 238
Projection screen, 238
Timing, 238

Presenter Focus, 112–14
Graphics and, 182–83

Problem/Solution Flow
Structure, 60–61

Proof of Concept, 98–101,
185–86

Proportional Spacing, 136

Q
Questions

as External Linkage, 219–22
as Opening Gambit, 84–86

Quotation Opening Gambit,
92–93

R
Raikes, Jeff, xxxvi–xxxviii, 231,

249
Random access, 51, 157
Reagan, Ronald, 88, 211
Recurring Theme, 201
Reference Flow Structure, 198
Reflexive cross sweep, 116–17
Relational graphics, 121
Retrospective/Prospective

Opening Gambit, 87–88
Rhetorical Question Opening

Gambit, 85, 200–201
Rhetorical Questions Flow

Structure, 71–72
Richardson, James, 87–88, 249
Right brain, 29–33

Brainstorming, 43
Rogers, Jerry, 71–72, 99–100,

249
Roman Columns, 43-44
Rosen, Benjamin M.,

xxvii–xxix, 47, 247

S
San Francisco Chronicle, xxx,

58
Sequoia Capital, xxx, xxxii
Silver Lake Partners, 224
Slywotzky, Adrian, 86–87, 249

INDEX

■ 256 ■

Weissman_index.qrk  1/15/03  9:21 AM  Page 256



Spaced Learning, 192–95
Spatial Flow Structure, 57–60
Splat and Polish, 46–48
Steck, Randy, 58–59, 249
Stewart, Gary, 174, 249
Storyboards, 158–60
Symmetry, 201

T
Tanox, Inc., 70–71
Tarabini, Judy, see McNulty
Tell ’em What You’re Gonna

Tell ’em, 101–105, 107,
158, 203

Forecast the time, 103–5
Preview of outline, 101–5

Text design elements, 121
Text slides

Builds, 130–31
Bullet levels, 131–32
Bullets as headlines, 123–25
Bullet slide, 125–28
Fonts, 135
Parallelism to Minimize Eye

Sweeps, 128–29
Possessives/plurals, 133–34
Proportional spacing, 136
Sentences for quotations,

124–25
Verbal style, 132–36
Visual style, 137–40
Wordwrap, 125, 162

Text guidelines, 140–41
TheraTech, 95
Timing, 238
Typography in numeric

graphics, 150–51

U
Unique Selling Proposition

(USP), 97–98, 185–86

V
Valentine, Donald T., xxx,

xxxii, xxxiii, 249
Valenzeula, Gary, 89, 249
Verbalization, 189–92, 233–34

W
Wallace, Mike, xxvii
Wallechinsky, David, 232
Warmenhoven, Dan, 7–8,

96–98, 110, 249
Warnock, John, 47
Washington Post, 75
WIIFY (“What’s in it for you?”),

15–25, 36, 37, 47, 51, 60,
65–66, 81, 86, 107, 182,
183, 231, 241 

WIIFY Triggers, 16–20, 241
Wills, Garry, 193-94
Wordwrap, 125, 162

Y
Yahoo!, xxx, xl, 89–90
Yang, Jerry, 89

INDEX

■ 257 ■

Weissman_index.qrk  1/15/03  9:21 AM  Page 257


