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Foreword

Postcards from Five Years Forward

Living in the future must be frustrating, especially when you are forced to
live among those in the present. You see what’s already here, clear and
obvious, and everyone else stares at you like you’re crazy. I get glimpses of
the future and formulate plans from them. Tee Morris lives there.

This is the man who wrote a book about podcasting before most anyone
actually even knew there was such a word. You see, that’s another super
power that Tee Morris has: Not only does he see the future, he comes back
and trains us on it for when we’re ready. And now, it’s time again.

Twitter. Let’s be honest: It just sounds stupid. The first impression most peo-
ple have when they hear about Twitter is that it’s a website for a bunch of
people to talk about what they ate, their cats, and other information we
could all live without. Some folks stick around for about 30 days, and then
they get it. Heck, they don’t get it; they switch from being haters to viral
evangelists. It happens. Over, and over, and over.

I believe Twitter is as important as the telephone, email, and several other
(sometimes used for) business tools that were first misunderstood, then
maligned, then adopted as a very important part of business. It might not
be this Twitter, but I feel Twitter is the testing grounds that will bring us
the next communications tool we consider imperative.

Tee Morris is thoughtful, thorough, insightful, and lacks pretension. He is,
thusly, the best kind of teacher. Learning from Tee Morris means learning
at a pace that matches your comfort level. But then, you’ve already
bought this book (or borrowed it, or stolen it). You’ll see this soon.

My personal hope, the hope of someone writing the Foreword to someone
else’s book, is that you don’t shelve this when you’re done. Give it to some-
one else. Spread what Tee Morris shares with you to those who need it. If
you need another copy, buy it later. But share this one with someone who
needs to be on top of the biggest communications shift in recent years.

And if you glimpse Tee Morris at an event, shake the man’s hand before
he escapes back to the future. Ask him for a postcard. It seems only fair.

Chris Brogan

President, New Marketing Labs

chrisbrogan.com



Introduction

Welcome to All a Twitter
Hey there! Thanks for picking up my book on Twitter. With all the
hype you have heard and with all the books out there, both in
bookstores and online, you have stopped to consider my book over
the others grouped alongside it. Because you’re giving me a
moment here, allow me to give you a quick rundown on what
makes this book different and why this book is for you:

• This book is written by a user.

• This book focuses on building a community.

• This book is for users of all levels.

• This book follows a logical progression with Twitter.

• This book is written in more than 140 characters.

That is just a sampling of what you can expect with All a Twitter. If
you’re still reading, this means you saw something in that glimpse.
So let’s expand on these points, and I’ll give you a more detailed
look at what you can learn and who you can get to know in this
book.

This Book Is Written by a User
Many of the books produced on Twitter are written by folks who
specialize in making money off the Internet, by marketing experts
determined to show you how to make a fast buck by “monetizing”
your Twitter experience. These authors also have tens of thousands
of people following them.



2 Introduction

What makes me different from them is two-fold:

• I have only a few thousand follows (between two accounts), far from
the colossal numbers of these other authors.

• My updates number well into the tens of thousands.

What does that mean? That means I have worked to build a community,
to make connections with people around the world. My feed ranges from
updates to link exchanges to direct conversations. I don’t focus on regur-
gitating the thoughts of others, and I stand against the automation of
anything in Twitter. I use Twitter to promote on occasion, but I focus more
on communication, on sharing a thought with a group of people and see-
ing how it might make a difference.

I am not an Internet Marketer, a Social Media guru, or an SEO expert. I
am a user. Have been for years. And I connect with my community.

This Book Focuses on Building a Community
If you are new to Social Media, that is what makes this innovative
approach to the Internet so very cool: the community you nurture around
your likes and interest. All a Twitter not only gives you a primer on exactly
what Social Media is, this book also gives you a variety of tips on how to
engage that community. Whether this engagement is for personal or pro-
fessional purposes is completely up to you. Yes, there is some talk about
how you can use Twitter as a means for promotion and public relations,
but that isn’t going to happen without a community to connect with. This
is the intent of All a Twitter: helping you create a community and connect
with its members.

This Book Is for Users of All Levels
Twitter continues to change, continues to grow; and whether you are com-
pletely new to Twitter or have been “tweeting” for a time, you can learn
something from this book. All a Twitter begins with the simplest of steps
and then ends with true stories, real time applications, and philosophies
behind Twitter where anyone at any level can pick up a new idea or
refreshing perspective on this social networking initiative.

During the writing of this book, I introduced absolute beginners to the
language and the culture of Twitter and also introduced someone who
had been tweeting since 2006 to a new application that has become a



favorite on his iPhone. In this book, whether it is Twitter from beginning
to end or looking for a new service or client to help make Twitter more
efficient, there is something for you in All a Twitter.

This Book Follows a Logical Progression with
Twitter

All a Twitter is designed to guide you through the process of setting up a
profile to sending out your first tweet. With each chapter, you discover
there is more to Twitter than just messages composed of 140 letters, num-
bers, and symbols.

• What is Social Media?—Chapter 1, “What Is Twitter (and What It Is
Not),” is the primer for Social Media, also known as Web 2.0. It is a
simple summary of different initiatives that work together to com-
pose this next step of the Internet. This chapter gives you a back-
ground that helps you understand more about building communities
and using the Internet to connect.

• Working with Twitter—Chapter 2, “Setting Up Twitter,” Chapter 3,
“Talking on Twitter,” and Chapter 4, “Working Beyond the Website,”
can get you on Twitter and get you talking, or tweeting. Covered in
this section of the book is the process of completing a profile and
why that is so important. You also get an idea of how to tweet, or
how to communicate effectively under the limitations of 140-charac-
ters. Finally, you are introduced to several applications available
online that work independent of Twitter.com and automatically
deliver you the most recent tweets from members of your network.

• Expanding Twitter’s capabilities—Chapter 5, “Terrific Twitter
Tools,” and Chapter 6, “Tracking Twitter,” offer a sampling of the
many websites that offer services for Twitter users. Some of these
services help you build your network and suggest people of various
backgrounds that might be good matches for you and your network.
A few of these services help you track your impression on Followers
reference links you can circulate among your network, and tell you
what you can do to improve your application of Twitter. Here, you
improve your performance and unlock more potential from your
community.

• Taking Twitter on the road—For owners of smartphones like the
Blackberry, the Android G1, and the iPhone, Twitter is readily avail-
able through a variety of applications that offer many of the options

This Book Follows a Logical Progression with Twitter 3



found in the desktop clients featured in Chapter 4. Chapter 7,
“Twitter to Go,” and Chapter 8, “iPhone, Therefore iTweet,” go into
the pros, cons, benefits, and challenges of making your experience
on Twitter a portable one.

• So I have the basics, now what? Chapter 9, “The Trouble with
Twitter,” Chapter 10, “Getting Personal,” Chapter 11, “Taking Care
of Business,” and Chapter 12, “ANTI-Social Media,” are different
from the rest of the book because I go into the Zen of Twitter. Exactly
what is that? I cover the times when Twitter falls short of its expecta-
tions. I explore where people are comfortable and lines drawn con-
cerning what they do (and don’t) share on Twitter. For the
professional wanting to use Twitter for business, I cover success sto-
ries of corporations and nonprofits all successfully implementing
social networking. Chapter 12 is a tough, hard look at people
tending to dismiss their communities and implement Twitter more
for self-satisfying purposes.

Whether you hop from chapter to chapter or if you read from beginning
to end, All a Twitter is an all-purpose book that takes you through the
process of getting onto Twitter, getting the most out of Twitter, and most
important, how to approach Twitter and the network.

This Book Is Written in More Than 140
Characters

Yes, I’ve heard that joke. I’ve heard it often. If you are at a book signing
and are thinking of asking me, “So is this book written in more than 140
characters?”, please reconsider. The fact that this book is as thick as it is
and has thirteen chapters should be the hint that there is a bit more to
Twitter than you might expect.

And just tonight, as I was writing this, someone cracked that joke. So,
please, don’t make that joke. It’s just not working for me anymore. Thank
you in advance.

What to Expect from Here
As you can guess, there is a lot to this book, just as there is a lot to
Twitter. Throughout the book you can also find a few gems to help you in
your own experience on Twitter.

4 Introduction



A Little Birdie Told Me…
You have a lot to learn about Twitter, and now and then I throw into the mix

some tidbits and tips that are helpful to make Twitter that much better. These

bits of advice range from interesting background trivia to truly cool options you

might miss in desktop clients and applications if you blink at the wrong time.

These are the Easter Eggs of Twitter that you need to know.

Fail Whale Says…
The Fail Whale (discussed in more detail in Chapter 9) is synonymous with

Twitter. You will hear users talk about Fail Whale sightings, and on your own

third sighting, you will just sigh and shake your head. With All a Twitter, the Fail

Whale sightings are the cautionary tales and networking faux pas you will want

to take to heart and make sure you avoid before jumping in feet first with

Twitter. Tempting as it is to start tweeting and figure things out as you go, the

Fail Whale Says… segments are your safety nets to make sure Prime Directives

are intact, protocols are protected, and etiquette is upheld.

Going Beyond the Book
Keeping books on anything involving your computer up-to-date is a
Herculean task. Just in the time of writing All a Twitter, a lot of things
have happened and there are promises of new changes and developments
coming. So how do I compete with the books that are about to hit the
shelves or compare to the books currently on the shelves?

I don’t stop. The book may conclude at the closing of its cover, but the les-
sons, the assistance, and the insight continues online through a variety of
outlets.

We’ll Always Have Twitter…

Of course you can find me on Twitter, and of course, I would be more
than happy to answer your questions concerning Twitter. If you find your-
self stuck or curious as to what to try next, go on and drop me a tweet at
@ITStudios (for Imagine That! Studios) and I will reply when the tweet
arrives. Feel free to also share with me feedback, both the congratulatory
and the critical, on this book. Twitter is all about reaching out and con-
necting, and I’m out there if you have a question for me.

Going Beyond the Book 5



Imagine That! Studios

Imagine That! Studios (http://imaginethatstudios.com) is my online home
where I discuss creative solutions in the workplace. Through Social Media,
audio and video production, and clever thinking, solutions are discovered.
That’s my mantra there, and on occasion, my blogposts will turn to
Twitter. If you are looking for additional resources or commentary con-
cerning the subjects addressed in this book, you might find what you need
at Imagine That! Studios. Come on by, take a look around, and enjoy
what my blog has to offer.

Bird House Rules

Finally, there is the official podcast of All a Twitter, found at
http://allatwitterbook.com. This ten minute podcast picks up where the
book leaves off, keeping the content you’ll find here current and up-to-
date. It is a handy audio addendum to this book and your chance to put
a voice with the tweets. The podcast will also feature interviews, clips from
Twitter seminars I host, and topics generated by you, the new and experi-
enced Twitter user. Have a listen through the podcast’s blog or subscribe
through iTunes or your podcatching client of choice.

Now that you know what to expect, it’s time to take a closer look at the
most popular social networking initiative. It’s all about the community,
the connections, and the camaraderie. It’s all about the people you reach
out to and get to know. It’s all about speaking your mind in 140-charac-
ters or less.

Forge ahead, and soon you’ll find out what has the world All a Twitter.

6 Introduction
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2
Setting Up Twitter

The appeal of Twitter, after you grasp the notion of what it is and
what it can do, all boils down to ease. When it comes to a user-
friendly interface, it rarely comes as easy as Twitter.

Our goals here are to set ourselves up with an account, and what I
mean by “setting up an account” is more than just signing up. To
attract followers and effectively begin building your network, we
will be going deeper into establishing our presence in Twitter. We
will complete our online profile, put some serious thought behind
our avatar, and then start seeking out people online that we share
common interest with. The first few steps are a breeze, but it is in
the details where people tend to trip up. No need to worry about
those details because when you get the lay of the land, the
Twitterverse becomes an easy one to master.

So, fire up your browser of choice and let’s begin this adventure into
self-expression with 140-characters or less.

Registering on Twitter
Welcome to the first step in building your network. As you see in
Figure 2.1, the developers at Twitter want to help you through this
process, too. Along with this book, you can watch online, through
Twitter.com’s welcome page, a two-and-a-half-minute video from
“Common Craft” that explains how Twitter works. If video isn’t
your thing, you also have the What?, Why?, and How? buttons that
take you to Twitter Support, offering everything you want or need to
know to start.



FIGURE 2.1
Twitter greets users old and new with a simple, easy-to-follow user interface.

Whether it is with me or with the website, we’re all here to get you 
tweeting.

First, let’s register.

1. Go to http://twitter.com on your Internet browser.

2. Just underneath the boldface phrase “What are you doing?” is a but-
ton reading “Get Started—Join!” Single-click that button.

3. In the field marked full name, type in your full name or your busi-
ness’ name, or both.

Honesty is the best policy when building your profile, so don’t be shy
or elusive here. A real name or a company name here can better
help you in establishing an identity on Twitter. Also, you can change
this to fit your mood or intent at any time under Settings, which we
discuss later in this chapter.

4. Set up a User Name for yourself, no longer than 15 characters
(Twitter’s built-in limit). This can be a nickname, clever moniker, or
wordplay you create, or simply you or your organization’s name or
acronym.

26 Chapter 2 Setting Up Twitter
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A Little Birdie Told Me…
Keep in mind when creating usernames that others might be typing in your

username when “tweeting” you. You can use underscores in lieu of spaces, but

keep your monikers simple. Avoid using numbers in your usernames as these

IDs immediately grab Twitter’s security attention. Many spammers use auto-gen-

erated names like Darrin123 and Jessie654, for example. Also, for some third-

party applications, the usernames are case-sensitive. Be aware of that, as well.

5. Create your password.

Along with letting you know if a full name is “too big” or a user-
name is available, Twitter also tells you if a password is strong
(meaning it will be difficult to crack) or weak (meaning “Yeah, I can
hack that….”). Strong passwords usually have uppercase letters in
the middle of them and a number instead of a letter in some
instances. When you come up with a password, make it something
easy to remember but not easy for others to figure out.

Registering on Twitter 27

FIGURE 2.2
When creating your Twitter account, you start with the basics: who you are, where Twitter can
contact you, and what your password will be.

6. If you want to be notified of new followers and when people send
you direct messages, check the box for email updates.



7. In the final field, type the verification code provided by Twitter. If
you cannot read the code, you can refresh the verification by single-
clicking on the Get Two New Words option or hear an audio version
of the verification code by single-clicking on the Listen to the Words
link, both located to the right of the field.

8. Single-click Create My Account to finish registration.

9. Following the creation of your Twitter account, Twitter offers you the
option to check for Twitter-registered friends on a variety of email
services. If you choose any of these services, have your user details
for your mail accounts ready to enter. You will be asked for them. If
you do not want to check for friends, single-click on Skip This Step at
the bottom of the interface.

10. Twitter then selects at random a variety of Twitter users for you to
start following. This can include celebrities, organizations, frequent
Twitters, or Twitter accounts often referenced or retweeted by others.
If you decide to follow any of these Twitter accounts, click on the
check boxes located to the left of their accounts, and then single-click
on Finish at the bottom of the interface. If you do not want to follow
any of these randomly selected accounts, single-click on Skip This
Step under the Finish button.

Congratulations! If you have a desktop similar to Figure 2.3, you are now
registered with Twitter!

Okay, okay…so it is a little lonely right now. If you skipped all the oppor-
tunities to add other Twitters, no one is following you. Your window is
looking like an artist’s canvas fresh from the supply store and mounted
on an easel. And what is with that avatar of the O’s and the underscore?!
(Look closer…there is a face in there. Sort of.) This is merely the first step.
Everyone starts here. If you are fortunate, a friend or a group of friends
invited you to join Twitter. If you are particularly lucky, you might be
friends or colleagues with a “power user” and can automatically tap into
his or her network. If you start from scratch, you might be surprised at
how many friends you can make in a matter of tweets. After all, you
already have something in common: Twitter.

So, you are all set up and ready to build that network? Well, not quite.
Although it is tempting (as many new Twitter users find) to start building
up your network, connecting with others that share the same passions
that you do, and embracing this hot new social networking initiative, let’s
stop a moment and consider that. Social networking. It’s all about the first
impression, and when making contacts and building a network—even the
virtual ones—it is imperative to put your best foot forward.

28 Chapter 2 Setting Up Twitter



FIGURE 2.3
By default, Twitter accounts have a basic avatar in place along with a basic background, your
username, and even quick tips on building your network.

Setting Up your Twitter Profile
It’s a little alarming how many people new to Twitter skim over these
details. Failing to set up your profile is a bit like heading out on a first
date without making that last check in the mirror. Before making that
first impression—you know, the unforgettable one—it is always a good
idea to check the small details: breath check, teeth check, and wardrobe
check. Skipping those precious few minutes of preflight puts you at risk of
making your first night on the town your last night on the town, which is
why we always run down the basics before heading out.

Twitter is no different. You are now registered and ready to make new
friends and connect with current ones. To people who don’t know you,
what does your home page say about you? Does it say too much? Does 
it say enough? What kind of introduction are you making on the
Twitterverse? This is what the profile is all about: your chance to introduce
yourself and make a good first impression. You want to let people know as
much as you can (in a short amount of characters), who you are, and
what you will bring to Twitter. The more you let people know about who
you are, the easier it will be for you to foster a strong community.

Setting Up your Twitter Profile 29



What’s in a Name? (Quite a Bit, Actually!)

Let’s begin with the name. Right now, you have your username displayed,
the default option for Twitter. Many people stick with this as their identity,
perhaps out of that nervousness in revealing too much online. A legiti-
mate reason? Maybe, but it is not like you are giving out your credit card
or Social Security number as your Twitter name. You are introducing your-
self, and if you want to go with a nickname or a company brand name,
you can do that as well. This moniker is how people will see you in their
Twitter clients (Twitterific, Twhirl, and so on). (More on that in Chapter 4,
“Working Beyond the Website”)

So how do you want to be seen on Twitter? If you are not comfortable
with your real name on Twitter, give a nickname a go. It could be an
alias hung on you in college, which went on to become my username
here, or you can use a character’s name from your favorite role playing
game or latest read. Or come up with your own clever spin from the last
book you read. For example, if you’re a fan of Dan Brown’s riddle-solving
hero, Robert Langdon, call yourself “PuzzleGuy” or “SolutionGirl”. When
you deduce how people will see you on Twitter, take a few moments to
move beyond your username.

1. Log into Twitter (if you haven’t already) and when your home page
(found at http://twitter.com/home) loads, click on the Settings
option, located at the top of the page.

2. In the Name field, you can set up your real name, nickname, com-
pany moniker, or your own moniker-of-the-day.

For your name, you are allowed twenty characters. That includes
spaces.

3. In the Username field, you see the identity you logged in with.
Although you can change this, it is best to stay with the one you
originally came up with, for simplicity’s sake. Same goes for the
email address, unless you decide to give your Twitter account a com-
plete makeover, which you can do here.

4. In the Time Zone field, select what time zone you currently reside in
or where you are in the world. These are for the time stamps appear-
ing in your tweets and details that other clients report to their users.

5. More Info URL is where you can enter in a website that best repre-
sents you. If you have a personal site or are using Twitter for your
day job, here is your chance to invite potential members of your net-
work to see you beyond that 140th character.

30 Chapter 2 Setting Up Twitter
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FIGURE 2.4
At the top of your Twitter homepage are options for your Twitter account. Settings is where you
can customize and adjust your Twitter presence to fit your mood or intent.

6. In the One Line Bio field, enter in a message, a personal tagline, or a
quote that best represents you. Twitter limits what you can say here
to 160 characters or less.

7. In the Location field, enter in where you are hailing from. This can
be a literal location, a state of mind, or (for some Twitter users) coor-
dinates from Google Maps.

8. If you tweet in a different language, you can change your dialect in
the Language drop-down menu.

The final options under Language are security options: Protect My
Updates and “Delete My Account.” We cover those later in this chapter.

9. Single-click on Save to save your changes.

10. When your changes have been verified, click on the Profile option at
the top of the screen to take a look at your profile in progress.

Setting Up your Twitter Profile 31



FIGURE 2.5
The Profile option in the Twitter menu gives you a look at how your page appears to others in
Twitter and displays your public tweets and replies independent of other tweets in your net-
work.

And so begins the building of your Twitter profile. You can see in Figure
2.5 by the small icon (also known as an avatar) to the left of your user-
name that Twitter is making a suggestion: Add a photo. Why not?
Anything (within reason) can serve as your avatar, but your avatar is
much like your Name on Twitter. It can fit your mood for the day, week,
or in general. Some images do make better avatars than others, but these
are also easy to add to your Twitter account.

The Importance of a Good Avatar

It might seem like a tiny detail to concern yourself with, but in the same
way a name, bio, and URL say a lot about you, so does your avatar. The
icon you create for Twitter becomes (to coin a marketing term) your per-
sonal brand on Twitter. When using Twitter for business, it stands to rea-
son that your company’s logo (used with permission, of course) serves as
your avatar. With your own personal account, your avatar can work as a
“mood ring” and can be replaced within a few clicks to reflect what kind
of a day, week, or life you are having. The avatar can take the “What are
you doing?” aspect of Twitter to a visual level.
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1. Click on the Settings option at the top of your Twitter interface, and
then single-click on the Picture tab.

2. Currently displayed to the left of the blank data field is your current
avatar. Single-click Browse to search through your computer for an
avatar that best represents you, your business, or your current mood.

Images you consider should be no larger than 700K in file size, no
larger than 600 x 600 pixels in dimension, 72 pixels per inch in resolu-
tion, and saved as either JPEG or PNG formats in RGB mode.

3. When you find the image you want to use as an avatar, select it and
then click OK.

4. Single-click on the Save button.

5. You receive confirmation that the avatar is in place when you see That’s a
Nice Picture along the top. (This message disappears after a few seconds.)

A Little Birdie Told Me…
If you have difficulty using an image for Twitter, or still are not sure what makes a

good avatar, take a look at the suggestions from Twitter under the Picture bar

along the right side of the page. You can get a few helpful hints on what to con-

sider or what could be causing the problems with uploading the image.

6. Single-click on Profile and then click on the image. Twitter shows you
the image at its full size with the Name you entered.
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Once a new avatar is in place, Twitter renders it in your Profile full size for potential followers to
see. (How’s this picture for a first impression?)



When creating an avatar, you should consider that impression you want to
make. The priority is, of course, to get away from the default image that
Twitter has given you; but what do you want your avatar to say about you? Is
this a professional impression you want to make or are you wanting to intro-
duce yourself to your growing network with a sense of humor? And although
you might find one picture to be a terrific picture representing you, does it
work as an avatar? Camera phones and simple photo editors make avatar
creation a breeze, but what should you use and what should you avoid?

Using your Own Likeness

Perhaps the simplest and best way to introduce yourself to people is to use
the headshot, a photo of you preferably from the neck up. With this avatar
people now have a face to put with a name. It is a more personal connec-
tion you are making with the people you’re reaching out to and communi-
cating with through Twitter; and depending on your creativity, the avatar of
you can also work on reflecting your particular mood that day.
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Here are a few examples of personal avatars from my TeeMonster account. They range from
simple to candid.



One of the arguments against personal avatars is that you might not con-
sider yourself photogenic or you don’t want to make such a personal con-
nection with your network, and that is your own choice. The personal
avatar is just that: personal. If you are comfortable in sharing your like-
ness with your network, then feel free to do so. The important thing here
is to represent yourself as accurately and as honestly as possible.

When selecting a photo of yourself, here are a few things you might want
to consider:

• Find images that are taken either from the waist or neck up—
Images that will become avatars are usually reduced in size. Any full
body shots of you will be discernable on Twitter and third-party
clients. The curious (such as myself) will probably follow the links to
your profile picture (as shown in Figure 2.6), but if you are trying to
give people at a glance who you are, the full-body shot may be lost.
Try to keep the avatar tightly cropped and close up.

• Use images that are square—Although you can use images that are
rectangular, Twitter—for your avatar—crops it for you and might
crop out a detail you wanted to point out. Refer back to my sug-
gested settings for your avatar featured in this chapter, and then con-
sider your scanned image or digital photo from that perspective.
Many inexpensive photo editors allow you to preview an image
cropped before actually cropping it.

• Avoid images with busy backgrounds—If you take a closer look at
Figure 2.7, you notice that what is behind me in the photos does not
overpower or distract you from me. What is happening behind you is
just as important as the picture of you because too much detail (or
what some photographers refer to as “noise”) in the background can
make avatars on Twitter difficult to make out. Keep it simple.

• Avoid offensive imagery—No, this is not some sort of “Oppression
of your Right to Expression,” but this is Twitter laying down its law:
If you use the site, you need to keep it clean. No nudity. Refrain from
obscene gestures. Keep your gore level to the barest of minimums.
Does everyone follow these rules? Not always; but on a whole, the
community does a good job in policing themselves. Still, Twitter asks
that your avatars remain within the boundaries of good taste. It’s
not asking a lot, and your network will appreciate it.
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Using a Logo on Twitter

Branding has been a term associated with big business, public relations,
and marketing strategies for years. Although there are many definitions
and practices involved in building a brand, the simplified definition of
branding is an approach to your business through association with a
word, catch phrase, or an image. If you see two golden arches, you’re
probably pulling into a McDonald’s. When you hear someone say “Are
you in good hands?” then you might be working with Allstate Insurance.
You can even brand with music. If you were to play the theme to Star Trek,
it might surprise you how many people “can name that tune in four
notes.” (Another kind of branding as well with a reference to the game
show Name That Tune.) If you have a product or a service that people
associate with a phrase, name, or some other identifier, that is successful,
effective branding.

With the rise of Social Media, this concept is no longer reserved for adver-
tising agencies to pitch and charge corporate entities top dollar. Now,
other Social Media enthusiasts, small businesses, and even the passionate
Twitter-from-Home are taking the same principles of branding and apply-
ing them to their networking outlets. Outlets like Twitter.

When using a personal brand as an avatar, keep this in mind:

• Using a logo lacks the personal touch—One of the intimacies of
using a picture of yourself is that your network feels as if it is getting
to know you. That is a really nice feeling, but when your avatar is a
company logo or podcast artwork, is your network getting to know
you or getting to know the company’s or media’s communication
outlet? Again, there is nothing wrong with using brands as avatars,
but in making that all-important first-impression, keep in mind that
those joining your network already have an expectation level in
place. They know you are the voice of a business, group, or profes-
sional perspective.

• With a brand as an avatar, you speak with the voice of that
entity—I admit, that does sound rather ominous, but there really is
no way around that. If you are branding your Twitter account with a
logo, be it for a podcast, a start-up, or the business you are working
for, you are now speaking as the voice of this company. Maybe you
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knew that from the start and think, “So long as I stay in the parame-
ters….” but with Social Media being as new as it is and so many
businesses clamoring to become part of it, there are no guidelines in
place. (Don’t worry, I offer a few suggestions in Chapter 11, “Taking
Care of Business.”) What exactly are the parameters? What if there is
a talk on my network about politics? About religion? How much
interaction should you take with this network you have built up?
When you are working Twitter from a professional status, you need
to stop and think before you tweet, and ask yourself, “how will this
reflect on me and my company?”

• As with a personal avatar, avoid text-heavy or busy images—Some
Twitter accounts attempt to fit in tag lines and show slogans and key
names or locations into an avatar that, at first glance, will appear in
a space smaller than 50 x 50 pixels. How you create your profes-
sional avatar is up to you; but the busier you make it, the harder it
will be to recognize it at a glance.

When using a professional brand for your Twitter account, this does not
mean you cannot give it your own flair or personal touch. As seen in
Figure 2.8, I use a photograph of me looking over my faithful PowerBook
G4 at a rendering of the double koru, the logo I use for Imagine That!
Studios. In the early days of Imagine That! on Twitter, I simply used the
double koru image, but during the Christmas holidays, I used an image
of myself with the computer and logo, a stocking cap clearly visible and
setting a festive air. The response to it was so positive I went with a more
personal avatar from that point on. Imagine That!’s end result is a profes-
sional brand with a personal touch.

A personal approach to the corporate brand can be highly effective if you
have a number of employees of the same corporation on Twitter. What is
important in creating the avatar for your professional Twitter account is
that it represents you and your company or organization in the manner
you are happiest with. Much in the same way you create an avatar for
personal use, take a moment to consider your company’s avatar. Are you
going to keep it professional, or do you want to give your branding a per-
sonal touch?
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FIGURE 2.8
When using a personal brand on Twitter, you can give it that personal touch to remind your
community that there is a person on the other side of the username.

Using Interests, Hobbies, or Out-of-the-Ordinary for Your Avatar

Then you have the not-so-personal and I-really-hate-to-be-photographed
avatars, and there are many online at Twitter. Some avatars I’ve seen on
Twitter that make me tip my head to one side have included a zombified
George Washington, a variety of characters from anime (Japanese anima-
tion), video game icons (both of the 8-bit days and the modern Halo reso-
lutions), popular characters from television and film, and political posters
during the 2008 Election.

You might think these nondescript images don’t say a lot about a Twitter
account, but they speak volumes.

Twitter users that choose not to use their own likeness are simply choosing
to keep their visage to themselves, but the same precautions and consider-
ations for the other avatars discussed here apply. You want to avoid the
overly busy imagery, too much text (especially when you consider the 50
x 50 space you’re filling on your Twitter home page), and the nature of
the image you choose. Also, you need to consider what the avatar says
about you. During the last race for the White House, it was clear by the
Obama/Biden—McCain/Palin avatars where users were showing support.
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If your avatar is an image of William Shatner being carried off by a
group of Imperial Stormtroopers, you are a fan of Star Trek, Star Wars, or
all of the above. If your avatar is your profile picture from World of
Warcraft, then chances are you are a gamer. While you are protecting
your identity by using a generic image, you are still telling the commu-
nity something about yourself.

A Little Birdie Told Me…
Online you can find a variety of websites that help you create avatars in your

likeness. Maybe they are not exact likenesses, but they can be a lot of fun to dis-

play in the stead of photographs. If you are a fan of Comedy Central’s South Park,

you can always create an avatar of yourself in that style at its site. Bitstrips

(found at http://bitstrips.com) gives you the ability to not only create a carica-

ture avatar of yourself, but also an interface to place yourself (and others) into

your own comic strip! Whether it is “Face Your Manga” (at http://faceyour-

manga.com) or seeing yourself as someone from the world of The Simpsons, the

Internet can give you the best of both worlds when it comes to finding that

avatar just right for you.

Most important, you are taking a moment to create or select an avatar
for yourself. The default avatar from Twitter should be regarded as a
placeholder, not a solution, temporary or otherwise.

Fitting Your Mood: Switching Your Avatar

As seen in this chapter, changing your avatar only takes a few minutes.
Why would you want to swap out on image for another? After all, it’s just
a picture, right? Why would anyone really care?

The amount of people that do pay attention to your Twitter avatar might
surprise you.

Picture those mornings when you wake up in a bad mood. No matter
how good that morning shower feels or that morning’s cup of java tastes,
you can’t shake that grumpy feeling. And what makes the day worse? It’s
Friday. Now comes the time to get dressed for work. Are you going to don
cheerful colors or that wacky Tobasco necktie? Probably not. You’re going
to dress down and, if you can find it, head into the office with the giant
travel mug that reads “Talk to Me if You Dare.”

Taking a moment to swap out your avatar is your “shot across a ship’s
bow” for the community, letting folks know that the following tweets
might be slightly punchy. On those days when I want my network to
know that I’m not in the best of moods, I have two avatars on call: one of
R. Lee Emery giving “good drill sergeant” from Full Metal Jacket, and
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another of me holding a cap gun with a perturbed look on my face. This
is my nonaggressive way of telling friends “I’m in a state.” They work
pretty well.

Not all avatar swaps need to hinge on your mood. Sometimes the avatar
can be a tribute, such as my “HAL 9000” and “Paul Newman as Henry
Gondorff” avatars. Sometimes, it can be a theme such as my Robocop or
Star Trek avatars for when the conversations turn particularly geeky. On
holidays, avatars can be festive and lively, stocking caps are quite popu-
lar around the Christmas season. Avatars can also help you promote
events, as seen in Figure 2.9. With every tweet, you can remind your net-
work of an upcoming event where you are either making an appearance
or promoting a cause. Again, hop ahead to Chapter 11 for more on using
avatars to promote. You can even offer the avatar to others, making it
viral in nature and spreading the word about your special date. Make
sure, however, that you keep your avatar timely and swap it out for a
more-current one when the date has passed.
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FIGURE 2.9
Authors have used their avatars as reminders or countdowns to their respective networks of
upcoming book releases and special promotions.

The problem you run into with swapping out avatars on professional
Twitter accounts is that you are no longer branding yourself or your com-
pany. Part of what makes branding work is the repetition of a logo or
image so that consumers associate you or your company with it. If you
want to take advantage of establishing a personal brand or identity, con-
sider keeping your avatar consistent. (Of course, there are exceptions to
this advice, but consider the branding aspect of your avatar before swap-
ping it out.)



Fail Whale Says…
A growing trend with Twitter has been incorporating animated avatars. They

are cute. They are unique. They are also annoying with a capital A-N-N-O-Y-I-N-

G. A throwback to chat room and forum artwork that, on the rare occasion,

caused a problem with browsers, animated avatars are not only an eyesore on

Twitter, they are also inconsistent as to where they work. Sure, they work on

Twitter’s web page and they might work on versions of Twitterific, but when it

comes to TweetDeck, mobile devices, and Twhirl, only the first frame is visible. If

your first frame is a blank space, that won’t work out so well on these applica-

tions.

The long and short of what kind of animated avatar you should incorporate on

Twitter is don’t. They are eyesores in the long run and are inconsistent as to

where they work in the Twitterverse.

Protecting Updates: The Good and the Bad

If you take a look under the Account tab of your Twitter settings, you see
under Language the Protect My Updates option. This is explained in brief,
but as seen in Figure 2.10, your home page looks a little different than
the other Twitter pages that are not taking advantage of this security fea-
ture. Protecting updates not only keeps your tweets off the public timeline,
but also anyone who comes across your profile—whether by random or
following the email link that informs them you are following them on
Twitter—must wait until you approve them, and only after approval is
granted will your updates become visible.

A positive in protecting your updates is that no one enters your network
or even becomes privy to your activities or whereabouts unless you grant
access. For people who want to enjoy the benefits of Twitter without deal-
ing with cyberstalkers or abrasive individuals, protecting updates gives
users the best of both worlds, allowing for the social aspect of Twitter’s
network while providing security, if desired.

The only adverse effect of protecting updates, though, is how the action
completely works against the whole intent of social networking. After all,
you go onto Twitter for more than just connecting with friends. You are
there to cultivate a community and make new contacts. Arriving to a
page with protected updates can seem a touch defensive, especially after
visiting other Twitter accounts requesting to follow you sans such security
measures in place. Why request a follow from me if you are so protective
of your own updates? It could be interpreted as a mixed signal, and some
may not want to request a follow back.
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FIGURE 2.10
Twitter accounts with protected updates can offer you the option to send a request to the user
for approval. When granted, the user’s updates are revealed, but only to those in their Twitter
network.

Another deterrent for potential followers is that the protected updates lim-
its them to only your name, bio, and any website you offer to serve as a
reference to you. A lot can be found out about people based on their
updates (which we find out more about in Chapter 3); but if these updates
are protected, potential followers will either move on to other accounts or
take a chance, watching you carefully as some phishers and spammers
are using this security measure to get their numbers up.

Working with Protected Updates is a judgment call. There are pros and
cons to having your updates protected, but remember where the option is
located in your Settings. When you decide it is time to turn the measure
on or off, you will know where this option is located.

Making Twitter Your Own
Right now, your Twitter profile is set, but there are still a few options
offered under Settings that go beyond your avatar and preferred URL.
How about that web page Twitter offers you? Did you want to reset the
color scheme and overall look of the page? What if you want to change
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your password? Or what if you have an unlimited text messaging plan,
how can you get Twitter to send updates to your phone?

All this you can do from the Settings window in Twitter.

Changing Your Password

Under Settings is the Password tab. If you have forgotten your password,
you can have Twitter help you out and send you a reminder of what it
was, provided you give them the email you opened the account with. The
email is sent and you follow the steps through Twitter to set up a new
password. You can also, after you enter in your old password, create a
new password. These changes will not take effect until you single-click on
Change and are given verification that the change has happened.

As with the avatar, Twitter also provides you with password tips on the
right side of the page.

Receiving Tweets on Your Mobile Phone

Even if you are not using a “smart phone” along the lines of a Blackberry
Storm or Apple’s iPhone, you can still get your Twitter fix by going into
the Settings of your Twitter account and clicking on the Devices tab.
Provided you accept the permission for Twitter to send you SMS text mes-
sages, enter in your mobile phone number and click on Save. Twitter
works with you and your carrier to keep you connected.

Heather (@HeatherWelliver) is a podcaster and singer who is an active
member of the Twitter community. She is also one of the first people I
know who took advantage of the SMS option. For a while, Heather’s SMS
Twitter experience was no different than anyone else’s. “The way you
reply to tweets with text messaging is to send your reply or DM to Twitter’s
phone number.”

A downside of using SMS with Twitter is when you are charged on how-
ever many messages you are allowed in your plan. If you have unlimited
messaging, though, you can follow everyone’s tweets and reply without
worry. It can become overwhelming when you have many followers, so
Twitter offers an option to follow specific Twitters in your network instead
of everyone. “The messages you receive can also take up a lot of memory
on your phone,” Heather adds, “but by filtering out whom you receive
notifications from, you can manage that.” Another advantage to receiv-
ing SMS tweets is you can assign “dark times” for when you don’t want to
receive tweets at all.
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Staying in the Loop

The Notices tab is where you customize how Twitter is keeping you in
touch with your network. Auto Nudge, if you feel the need, sends your
phone a text message that reminds you that it has been 24 hours between
tweets. With Replies, you can set up your Twitter account to show all
replies from anyone and everyone, from only the people in your network,
or no replies at all. It is also here where you control the amount of email
you receive from Twitter. You can either receive an email on new follow-
ers, the arrival of a Direct Message, and new developments at Twitter
H.Q., or receive no extra email at all.
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FIGURE 2.11
Want to give your Twitter home page a style that is truly you? Click on the Design tab and start
creating!

Giving Your Twitter Home a Redesign

The final tab is the Design tab where you can apply to your Twitter page
a template that includes a background image and a color scheme suited
for it with one click. You can then customize the template to your own
look with either a new background image (uploaded from your computer)
by clicking on Change Background Image, or a new color scheme by



clicking on Change Design Colors. The changes are not live online until
you single-click the Save Changes button.
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FIGURE 2.12
Custom backgrounds, provided they are kept to the basics, can give additional information about a
user, but be wary about how they appear in a browser with sidebars (above) and without (below).

A Little Birdie Told Me…
Many Twitter users create custom backgrounds that tell visitors to Twitter a little

more about themselves, what they do, and where they can be found online.

Designing backgrounds like the one featured in Figure 12.12 is a clever way to

give people additional information beyond the standard profile, but you should

try to test the background in different screen resolutions and in browsers with

sidebars collapsed and expanded. Otherwise you take a chance in having your

additional information covered up by the Twitter interface.



Building the Network
When your profile is complete, it is now time to start building your net-
work. With help from Twitter, though, you can start right away, as shown
earlier in this chapter. You can also go to the top of your Twitter page and
click on Find People, which gives you four options:

• Find on Twitter—This search option lets you look for people already
on Twitter by username or their first and last name.

• Find on Other Networks—This option searches other networks such
as Gmail and AOL for friends who have accounts registered with
Twitter. After you log in, you can then follow them on Twitter.

• Invite by Email—Whether it is on a popular service like Yahoo,
Gmail, or AOL, or on a private server, you can email anyone in your
address book and invite them onto Twitter.

• Suggested Users—Look familiar? This is the offered option at the
beginning of your registration, now offering a bit more as you have
a complete profile. Twitter takes a look at the details of your bio,
finds active Twitter accounts, and then makes suggestions. With each
one you check, Twitter lets you know whom you are following when
you click on the Follow button.
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FIGURE 2.13
Now that you have Twitter the way you want it, it’s time to build that network, and Twitter’s
Find People option is there to help.



This option is usually a popular one because Twitter features a variety of
account all showing active use. It should not take long for people to find
you. Within the first 24 hours of setting up the TweetMorris account, I
picked up three followers. It’s that easy to get your network underway!

A Little Birdie Told Me…
Mr. Tweet (http://mrtweet.net) calls itself “Your personal networking service” and

also aids you in finding people on Twitter that it considers would be good

match-ups for you. To sign up with Mr. Tweet, you simply follow @mrtweet on

Twitter and then the service will contact you via DMs with suggestions on who

you should follow. Services like Mr. Tweet are popping up everywhere and some

will be discussed in Chapter 5,“Terrific Twitter Tools.”

Along with what Twitter offers, you might decide to venture out into the
Twitterverse, just to see who is out there. Much like Capt. Jonathan Archer
of the (original) Enterprise, you are boldly going into the open spaces to
make First Contact.

Don’t be nervous. This is the easy bit.

Following Someone at Random on Twitter

1. If you are new to Twitter, click on the Everyone option on the right
side. This shows you the public timeline of everyone on Twitter.

2. Scroll along the first page. If you find a tweet that strikes your inter-
est, click on the username. Twitter immediately sends you to that
user’s home page.

3. Look over that first page of tweets. If this Twitter sounds like some-
one you want to connect with, go to step 4. Otherwise, click on the
Home link at the top of the page and repeat steps 1 and 2.

4. Under the user’s avatar is a button that says Follow. Click on it.

Congratulations! You just made your first random connection on Twitter.
This is social networking at its easiest and at its finest. This is, however,
following someone at random. What if you get a business card with a
username on it? How do you find this person on Twitter?

Following Someone You Know on Twitter

1. With the person’s username on hand, log into Twitter.

2. In the URL field of your browser, edit the address from
http://twitter.com/home to http://twitter.com/username. (Examples:
http://twitter.com/ITStudios, http://twitter.com/TeeMonster)
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3. After the user’s Twitter page loads, single-click the Follow button
under the user’s avatar.

Now comes the ominous emails you receive at random points throughout
the day: Someone is following you on Twitter. That does sound a bit stalker-
ish, sure, but that is what happens when someone clicks that Follow but-
ton on your Twitter home page. So you receive email notification that you
are being followed by another Twitter user. What do you do now?

Following Someone That’s Following You on Twitter

1. In your email notification, you see under Check out User Name’s
Profile Here: a URL for that user’s Twitter home page. Single-click the
URL in the email or copy the URL.

2. Your browser should launch automatically if the URL is active in
your email, or launch your browser of choice and paste the URL you
copy from the email into the URL field. You will find yourself at that
user’s Twitter home page.

3. Review that Twitter’s opening page. If you think this is a follower you
want in your network, click on the Follow button under the user’s
avatar.

From here, it is up to you. You start tweeting. You start communicating.
You let your network know what you are doing in Twitter. That’s all there
is to it. From here, all you need to do is maintain your network, keep an
eye on the activity, and participate in the chat or simply post your current
status wherever you are, keeping those in your network informed.

So, come on in. The chat is always on, and you might learn something
new before the day is done.
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followers, 246-248

colleges, finding, 264

color-coded tweets,
TwitterFon, 165

Comcast, promoting cus-
tomer service via
Twitter, 222

commentaries
(tweet-by-tweet),
191-192, 244

communities, becoming
part of, 200

customer service,
promoting businesses
via Twitter, 221

airline industry, 
222-223

Comcast, 222
Creatures and Crooks

Bookshop,
223-224

customizing profiles, 
30-32, 44

D
Daily Show, outsider’s

perspective on Twitter,
The, 182

Day of Double Trouble,
224

Death Tweet, 190

Debug preferences
(DestroyTwitter), 71

DeGeneres, Ellen, 245

DestroyTwitter, 69
Account preferences,

71
Application prefer-

ences, 71
benefits of, 74
Canvas preferences,

71
Debug preferences, 71
drawbacks of, 74-75
Enter and Shorten

URL option, 73
Home column, 71
installing, 70
Messages column, 71
Notifications prefer-

ences, 71
Replies column, 71
Rules preferences, 71
setting up, 

70-72
Setup API usage

preferences, 70
Single Column view,

74-75
Themes preferences,

71
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threads, viewing, 71
Tweet/Message

preferences, 71
Tweetshrink option,

73
TwitPic option, 73
Workspace prefer-

ences, 71

dictionary applications,
263, 268

Digg social networking
website, 15

DM (direct messages)
automated DM, 233
replying to, 57

dropping followers, 
173-174

automated DM, 233
automated tweets,

236
incomplete profiles,

234
L33t (Elite) Internet

language, 232
promotional/market-

ing tweets, 235
rare/no updates, 234
spammers, 232
Twitterbots, 232

E - F
editing tweets, 50-51

Eley, Steve, TwitFic, 188

email, network develop-
ment via Invite by
Email option, 46

Enter and Shorten URL
option
(DestroyTwitter), 73

EUReKA, promoting tele-
vision programming,
220

events, promoting, 
219-224

Facebook social
networking website, 15

Fail Whale, 170-172

famous quotes, 238-239

Favorites (tweets), 59-61

fiction, writing via tweet
Solidarity, 195
TwitFic, 188-191

Find on Other Networks
option, network devel-
opment via, 46

Find on Twitter option,
network development
via, 46

finding
applications, 263-264
colleges, 264

Flickr social networking
website, 14

Flutter: The New Twitter,
184

Follow Friday tweets,
197-198

followers
attracting, 179-181

CNN, 246-248
Kutcher, Ashton,

246-248
Looking for Mr.

Goodtweet: How
to Pick Up
Followers, 180

Moore, Demi, 246
Winfrey, Oprah,

247-248
blocking, 230-231

automated DM, 233
automated tweets,

236
incomplete profiles,

234
L33t (Elite) Internet

language, 232
promotional/market-

ing tweets, 235
rare/no updates,

234
spammers, 232
Twitterbots, 232

celebrities, 243-245
communities, becom-

ing part of, 200
dropping followers,

173-174
automated DM, 233
automated tweets,

236
incomplete profiles,

234
L33t (Elite) Internet

language, 232
promotional/market-

ing tweets, 235
rare/no updates, 234
spammers, 232
Twitterbots, 232

following, 53-55, 
227-228

Following Followers
mode, 53-55

friends, staying in
touch with

status updates, 186
tribal gatherings, 187
tweet checks, 186
tweetups, 187

gurus, 248-251
L33t (elite) Internet

language, 232
marketing applica-

tions, 209-211
networks, building,

227-228
not following, exam-

ples of, 229
options for, 22
SNR, 228
spammers, 232
Twitterbots, 232
updates, rare/no

updates, 234
weblebrities, 241-243

food-related applica-
tions, 263

forums, history of social
media, 9
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friends, staying in
touch in

status updates, 186
tribal gatherings, 187
tweet checks, 186
tweetups, 187

Friendster social
networking website, 13

fundraising organiza-
tions, promoting via
Twitter, 212-216

G - H
G1

Twidroid, 141
benefits of, 143-

144
drawbacks of, 145
installing, 143

TwitterRide, 145
benefits of, 147
drawbacks of, 148
installing, 147

Google Calendar, con-
necting Twitter
accounts to, 261

groups, setting up in
TweetDeck, 85-88

gurus, attracting follow-
ers, 248-251

hashtags (#), 52, 89,
123-125

Helmiasyraf.com web-
site, 264

hobbies/interests as
avatars, 38

Home column
(DestroyTwitter), 71

horoscope applications,
263

HTC Dream. See G1

Hutchins, J.C.,
Solidarity, 195

hyperlinks, circulating,
239-240

I
IM (instant messenger),

Twitter as, 174-175

images
avatar creation, 32-33

caricatures, 39
hobbies/interests, 38
logos, 36-37
personal photos, 

34-35
Mobypicture website,

260
tweets, adding to,

260-261
TwitPic, 73, 107

uploading images
on, 108

using with Twitter
clients, 108-109

incomplete profiles, 234

interests/hobbies as
avatars, 38

Invite by Email option,
network development
via, 46

iPhone, 149
Tweetie

alerts, 155
benefits of, 153
drawbacks of, 

154-155
refreshes, 155
setting up, 151-152
updates, 154
viral tweeting, 153

Twittelator, 155
auto-refresh feature,

160
benefits of, 160-161
drawbacks of, 161
landscape keyboard,

160
notifications, 161
reading tweets, 157
Twitterlator Pro

setup, 157-159
writing tweets, 156

TwitterFon
alerts, 165-167
auto-refresh feature,

166
benefits of, 165-166
color-coded tweets,

165
drawbacks of, 166
searches, 166
setting up, 163-164

Is.gd URL-shortening
service, 98-99

J - K - L
Kanter, Beth, promoting

nonprofit organiza-
tions, 213

Kawasaki, Guy
followers, following,

228
Looking for Mr.

Goodtweet: How to
Pick Up Followers,
180

keyboards (landscape),
Twitterlator, 160

Kutcher, Ashton, 243,
246-248

L33t (Elite) Internet lan-
guage, Twitter and, 232

LAMP (Learning About
Multimedia Project),
215

landscape keyboards,
Twittelator, 160

Last.FM website, 260

LinkedIn social network-
ing website, 14

links, circulating, 
239-240

Linux
DestroyTwitter and, 74
TweetDeck and, 89

logos, avatar creation,
36-37
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Looking for Mr.
Goodtweet: How to Pick
Up Followers, 180

lost tweets, 172-173

M
Macs

DestroyTwitter and,
74

TweetDeck and, 89
Twitterific and, 68

marketing applications,
Twitter and, 202-204,
225-226, 235

blogs, 217
building networks,

205-208
events, 219-224
followers, interacting

with, 209-211
nonprofit organiza-

tions, 212-216
observing reactions

to networks, 208
podcasts, 217
products, 219-224

media, adding to
tweets, 260

messages (direct),
replying to, 57

Messages column
(DestroyTwitter), 71

microblogging, 17

Miller, Chris, Twitter
Zombie Theatre, 191

mobile phones
BlackBerry, 128-129

Blackbird, 129-130
Tiny Twitter, 

132-134
Twibble, 130-132
TwitterBerry, 

136-140
G1

Twidroid, 141-145
TwitterRide, 

145-148

iPhone, 149
Tweetie, 151-155
Twittelator, 155-161
TwitterFon, 163-166

tweets, receiving, 43
Twitter and, 127

Mobypicture website,
260

Moore, Demi, attracting
followers, 246

Mr. Tweet website, 
47, 93-96

multiple accounts,
promotional opportu-
nities and, 202-208

music, adding to tweets,
260-261

MySpace social
networking website, 
15

N
nanoblogging, 17

Nearby Tweets website,
262

networking (social), 262
Digg website, 15
Facebook website, 15
Flickr website, 14
Friendster website, 13
LinkedIn website, 14
MySpace website, 15

networks
building, 227

CNN, 246-248
Find on Other

Networks option,
46

Find on Twitter
option, 46

following people at
random, 47

following people
who are following
you, 48

following people you
know, 47

Invite by Email
option, 46

Kawasaki, Guy, 228
Kutcher, Ashton,

246-248
Moore, Demi, 246
Mr. Tweet website, 47
SNR, 228
Suggested Users

option, 46
Winfrey, Oprah,

247-248
followers

blocking, 230-236
not following, 229

SNR, 228

News from New Zealand
tweets, 196-197

nonprofit organizations,
promoting via Twitter,
212-216

notifications
preferences

(DestroyTwitter), 71
Twhirl, 80
Twittelator, 161

Nova, Lisa, an outsider’s
perspective on Twitter,
184

O - P
Obama, Barak, tweet-by-

tweet commentaries on
acceptance speech, 192

Online Best
Colleges.com website,
264

opinions/rants, sharing,
176-177

organizing tweets, 261

Parsec Awards, The, 192

participation, defining
famous quotes, 

238-239
link circulation, 

239-240
retweets, 237
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passwords
changing, 43
strong passwords, 27

personal information
business accounts,

204
profiles, customizing

in, 30-32
sharing, 176

phones (cell)
BlackBerry, 128-129

Blackbird, 129-130
Tiny Twitter, 

132-134
Twibble, 130-132
TwitterBerry, 

136-140
G1

Twidroid, 141-145
TwitterRide, 

145-148
iPhone, 149

Tweetie, 151-155
Twittelator, 

155-161
TwitterFon, 

163-166
tweets, receiving, 43
Twitter and, 127

pictures
avatar creation, 

32-33
caricatures, 39
hobbies/interests,

38
logos, 36-37
personal photos,

34-35
Mobypicture website,

260
tweets, adding to,

260-261
TwitPic, 73, 107

uploading pictures
on, 108

using with Twitter
clients, 108-109

podcasting
history of social

media, 12

promoting, 217
webisodes, 12

pop-ups, Twhirl notifica-
tions, 80

Post Like a Pirate web-
site, 263

posting tweets, 51-53

pound signs (#) as hash-
tags, 52, 123-125

products, promoting,
219-224

professional applica-
tions, Twitter and

personal information,
204

promotional opportu-
nities, 202-204, 225-
226, 235

blogs, 217
building networks,

205-208
events, 219-224
interacting with fol-

lowers, 209-211
nonprofit organiza-

tions, 212-216
observing reactions

to networks, 208
podcasts, 217
products, 219-224

reasons for joining
Twitter, 253-254

profiles
avatars

animation, 41
caricatures as, 39
hobbies/interests as,

38
logos as, 36-37
personal photos as,

34-35
selecting, 32-33
switching, 39-40

customizing, 30-32,
44

incomplete profiles,
234

personal information,
30-32

usernames, creating,
30

promotional applica-
tions, Twitter and, 
202-204, 225-226, 235

blogs, 217
building networks,

205-208
events, 219-224
followers, interacting

with, 209-211
nonprofit organiza-

tions, 212-216
observing reactions to

networks, 208
podcasts, 217
products, 219-224

protecting updates, 41

Q - R
Qik website, 260

quotes (famous), 
238-239

Qwitter website, 262

rants/opinions, sharing,
176-177

RE-Tweets, 57

real world relationships,
reasons for joining
Twitter, 254-256

refreshes
Tweetie, 155
Twittelator, 160
TwitterFon, 166

registration (accounts),
26-28

passwords, 27
usernames, 27, 30

Remember the Milk
website, 261

Replies column
(DestroyTwitter), 71

replying to
DM (direct messages),

57
tweets, 55-57
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retweets, 237

reviews (media), writing
via TwitReviews, 
193-194

Rick Rolling, 198-199

RSS (Really Simple
Syndication), history
of social media, 10-11

Rules preferences
(DestroyTwitter), 71

S
S.A.R.A.H., promoting

EUReKA television pro-
gram, 220

Schubert, Diana, pro-
moting nonprofit
organizations, 213

searches
Twhirl, 82
Twitter Search, 

112-113
TwitterFon, 166

security, accounts
changing passwords,

43
protecting updates, 41

Seesmic website, 260

Setup API usage prefer-
ences (DestroyTwitter),
70

sharing
personal informa-

tion, 176
rants/opinions,

176-177

shorten URL services
Bit.ly, 115-116
Is.gd, 98-99
SnipURL, 100-102

Single Column view
(DestroyTwitter), 74-75

Slate.com website,
Flutter: The New
Twitter, 184

smartech - 69 Twitter
Web Services You
Should Know website,
263

SnipURL URL shortening
service, 100-102

SNR (Signal-to-Noise)
ratio, 179-181, 228

social media, history of, 9
blogs, 10
forums, 9
podcasting, 12
RSS, 10-11
social networking, 

13-15
threads, 9
Twitter’s role in, 16

social networking
Digg website, 15
Facebook website, 15
Flickr website, 14
Friendster website, 13
LinkedIn website, 14
MySpace website, 15

SocialToo website, 262

Solidarity, 195

spambots, 22

spammers, 232

spell-checking
TweetDeck and, 89
Twhirl and, 81

“spoilers”
movies, 194
television program-

ming, 192

statistics (usage),
TweetStats website,
116-119

status updates, 186

Stewart, Jon, an out-
sider’s perspective on
Twitter, 182

strong passwords, 27

Suggested Users option,
network development
via, 46

support, Twitter Support
website, 173

Susan G. Komen Race
for the Cure website,
213

T
T-Mobile G1

Twidroid, 141
benefits of, 143-144
drawbacks of, 145
installing, 143

TwitterRide, 145
benefits of, 147
drawbacks of, 148
installing, 147

television programming,
tweet-by-tweet com-
mentaries, 192

text, spell-checking
TweetDeck, 89
Twhirl and, 81

Themes preferences
(DestroyTwitter), 71

third-party applications
Blackbird, 129-130
DestroyTwitter, 69

Account preferences,
71

Application prefer-
ences, 71

benefits of, 74
Canvas preferences,

71
Debug preferences,

71
drawbacks of, 74-75
Enter and Shorten

URL option, 73
Home column, 71
installing, 70
Messages column,

71
Notifications prefer-

ences, 71
Replies column, 71
Rules preferences, 71

276 retweets



setting up, 70-72
Setup API usage

preferences, 70
Single Column view,

74-75
Themes prefer-

ences, 71
Tweet/Message

preferences, 71
Tweetshrink option,

73
TwitPic option, 73
viewing threads, 71
Workspace prefer-

ences, 71
Tiny Twitter, 132-134
TweetDeck, 83

alerts, 89
benefits of, 88-89
drawbacks of, 

90-91
hashtags and, 89
installing, 84
setting up, 84-85
setting up groups,

85-88
spell-check feature,

89
updates, 89

Tweetie
alerts, 155
benefits of, 153
drawbacks of, 

154-155
refreshes, 155
setting up, 151-152
updates, 154
viral tweeting, 153

Twhirl, 76
alerts, 82
API Usage meter, 80
benefits of, 80-81
drawbacks of, 82
installing, 77
notification pop-

ups, 80
searches, 82
setting up, 77-79
spell-check feature,

81

tweet character
limitations, 77

updates, 82
Twibble, 130-132
Twidroid, 141

benefits of, 143-144
drawbacks of, 145
installing, 143

TwitFic, 188-191
Twittelator, 155

auto-refresh feature,
160

benefits of, 160-161
drawbacks of, 161
landscape keyboard,

160
notifications, 161
reading tweets, 157
Twitterlator Pro

setup, 157-159
writing tweets, 156

TwitterBerry
benefits of, 138
drawbacks of, 140
installing, 136

TwitterFon
alerts, 165-167
auto-refresh feature,

166
benefits of, 165-166
color-coded tweets,

165
drawbacks of, 166
searches, 166
setting up, 163-164

Twitterific
benefits of, 67
drawbacks of, 67-68
installing, 64
registration fees, 67
setting up, 66

TwitterRide, 145
benefits of, 147
drawbacks of, 148
installing, 147

threads (forums)
DestroyTwitter, view-

ing in, 71
history of social

media, 9

Timer website, 261

Tiny Twitter, 132-134

tracking tweets, 52-54,
123-125, 261-262

Bit.ly USR-shortening
service, 115-116

TweetStats website,
116-119

Twitalyzer website,
120-123

Twitter Search, 
112-113

trademark tweets
11:11 Make a Wish

tweets, 196
Follow Friday, 

197-198
News from New

Zealand, 196-197
Solidarity, 195

tribal gatherings, 187

Tweepler website, 262

Tweet What You Eat
website, 263

Tweet/Message prefer-
ences (DestroyTwitter),
71

TweetDeck, 83
alerts, 89
benefits of, 88-89
drawbacks of, 90-91
groups, setting up,

85-88
hashtags and, 89
installing, 84
setting up, 84-85
spell-check feature, 89
updates, 89

Tweetie
alerts, 155
benefits of, 153
drawbacks of, 

154-155
setting up, 151-152
updates, 154-155
viral tweeting, 153

Tweetmarks website, 261
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tweets
@Mentions option,

54-56
Archives, 59
audio, adding, 

260-261
automated DM, 233
automated tweets,

236
character limita-

tions, 50, 77
color-coded tweets,

TwitterFon, 165
commentaries,

191-192
editing, 50-51
Favorites, 59-61
Following Followers

mode, 53-55
friends, staying in

touch with
status updates, 186
tribal gatherings,

187
tweet checks, 186
tweetups, 187

hashtags (#), 52,
123-125

images, adding, 
260-261

L33t (elite) Internet
language, 232

lost tweets, 172-173
media, adding, 

260-261
mobile phones,

receiving on, 43
Mr. Tweet website,

93-96
music, adding, 

260-261
networking

resources, 262
organizing, 261
personal informa-

tion, sharing, 176
photos, adding, 260
posting, 51-53
rants/opinions,

sharing, 176-177

Re-Tweets, 57
replying to, 55-57
retweets, 237
Rick Rolling, 198-199
searches, Twhirl, 82
shorten URL services

Bit.ly, 115-116
Is.gd, 98-99
SnipURL, 100-102

status updates, 186
threads, viewing in

DestroyTwitter, 71
tracking, 52-54, 

123-125, 261-262
Bit.ly URL-shorten-

ing service, 
115-116

TweetStats website,
116-119

Twitalyzer website,
120-123

Twitter Search, 
112-113

trademark tweets
11:11 Make a Wish

tweets, 196
Follow Friday, 

197-198
News from New

Zealand, 196-197
Solidarity, 195

tribal gatherings, 187
tweet checks, 186
Tweetshrink option

(DestroyTwitter), 73
tweetups, 187
TwitReviews, 193-194
Twittelator, 156-157
Twitterspeak termi-

nology guide, 
266-268

video, adding, 
260-261

viral tweeting, 153
writing fiction via

Solidarity, 195
TwitFic, 188-191

TweetScan website, 207

TweetStats website, 
116-119

TweeTube website, 260

tweetups, 187

Twellow website, 261

Twhirl, 76
alerts, 82
API Usage meter, 80
benefits of, 80-81
drawbacks of, 82
installing, 77
notification pop-ups,

80
searches, 82
setting up, 77-79
spell-check feature, 81
tweets, character limi-

tations, 77
updates, 82

Twibble, 130-132

Twictionary website,
263, 268

Twidroid, 141
benefits of, 143-144
drawbacks of, 145
installing, 143

Twisten.fm website, 260

Twitalyzer website, 
120-123

TwitFic, 188-191

TwitPic, 73, 107
Twitter clients, using

with, 108-109
uploading pictures

on, 108

TwitReviews, 193-194

Twitscoop website. 261

Twittascope website, 263

Twittelator, 155
auto-refresh feature,

160
benefits of, 160-161
drawbacks of, 161
landscape keyboard,

160
notifications, 161
tweets

reading, 157
writing, 156
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Twitterlator Pro
setup, 157-159

Twitter
accounts

avatar selection,
32-41

changing pass-
words, 43

password creation,
27

protecting updates,
41

receiving Twitter
notices, 44

registration,
26-28

switching avatars,
39-40

username creation,
27, 30

Archives, 59
blogs and, 20-21
Calendar (Google),

connecting to
character limita-

tions, 19
chat applications

and, 19
commentary tracks,

244
followers

blocking, 230-236
options for, 22

microblogs, Twitter
as, 17

multiple accounts,
promotional oppor-
tunities and, 
202-208

network develop-
ment

Find on Other
Networks option,
46

Find on Twitter
option, 46

following people at
random, 47

following people

who are following
you, 48

following people you
know, 47

Invite by Email
option, 46

Mr. Tweet website, 47
Suggested Users

option, 46
networking resources,

262
outsider’s perspective

on, 182-184
problems with

addictive nature of
Twitter, 177-179

attracting followers,
179-181

dropped followers,
173-174

Fail Whale, 170-172
lost tweets, 172-173
sharing personal

information, 176
sharing rants/opin-

ions, 176-177
SNR, 179-181
Twitter as IM, 

174-175
profiles

avatar selection, 
32-41

customizing, 44
customizing per-

sonal information,
30-32

switching avatars,
39-40

username creation,
30

reasons for joining,
256-257

personal connec-
tions, 253-254

professional connec-
tions, 253-254

real world relation-
ships, 254-256

social media, Twitter’s
role in, 16

third-party applica-
tions and, 18

Twitterspeak termi-
nology guide, 266-
268

Twitter Search, 112-113,
207

Twitter Snooze website,
261

Twitter Support website,
173

Twitter Tools, WordPress
configuring in, 

103-106
installing in, 102-103

Twitter Whore, 184

Twitter Zombie Theatre,
191

TwitterBerry
benefits of, 138
drawbacks of, 139-

140
installing, 136

Twitterbots, 232

Twittercal website, 261

TwitterFon, 163
alerts, 165-167
auto-refresh feature,

166
benefits of, 165-166
color-coded tweets,

165
drawbacks of, 166
searches, 166
setting up, 163-164

Twitterholic website, 263

Twitterific
benefits of, 67
drawbacks of, 67-68
installing, 64
registration fees, 67
setting up, 66

TwitterRide, 145
benefits of, 147
drawbacks of, 148
installing, 147
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Twittershare website,
261

Twitterspeak terminol-
ogy guide, 266-268

Twittervision website,
263

Twitt(url)y website, 262

Twouble with Twitter, The,
184

U
updates

accounts, protecting,
41

follower updates, 234
status updates, 186
TweetDeck, 89
Tweetie, 154
Twhirl, 82

URL (uniform resource
locators)

Enter and Shorten
URL option
(DestroyTwitter), 73

shorten URL services
Bit.ly, 115-116
Is.gd, 98-99
SnipURL, 100-102

usage statistics,
TweetStats website,
116-119

usernames, creating, 27,
30

V - W
video, adding to tweets,

260-261

viral tweeting, 153

webisodes (podcasting),
12

weblebrities, following,
241-243

weblogs. See blogs

Welliver, Heather, 11:11
Make a Wish tweets,
196

Wheaton, Wil, 243-245

Williams, Brian, an out-
sider’s perspective on
Twitter, 183

Windows
DestroyTwitter and, 74
TweetDeck and, 89

Winfrey, Oprah, attract-
ing followers, 247-248

Woork.com - 30 +
Interesting Twitter
Services and
Applications website,
264

WordPress Twitter Tools
configuring, 103-106
installing, 102-103

Workspace preferences
(DestroyTwitter), 71

writing
commentaries, 191-

192
fiction via tweets

Solidarity, 195
TwitFic, 188-191

reviews, 193-194
tweets via Twittelator,

156

X - Y - Z
YouTube, adding video

to tweets, 260

Zarywacz, Robert,
Candyfloss and Pickles,
189

Zoom Handy Recorders,
224
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