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I N T R O D U C T I O N

It’s All about
Storytelling



Welcome to my book, pull up a chair, get a
drink, and let me tell you some stories. Now,
before you put this book down, shaking your
head, let me explain what I mean. Blogging is
about storytelling. Regardless of the technol-
ogy, the topic, the style, or any of that, it’s
about telling a great story. Blogging is about
having a platform to express yourself. It’s a
place to let your expertise and passion show
through. I’ve written this book to help you do
just that.

Over the past four years, I’ve taught hundreds
of people how to blog. I’ve led blogging 101
classes in person and online. I’ve guest lectured
on the future of blogging and taught continu-
ing education courses on multimedia and
creating their own websites using blogs. If there
is one thing that people figure out as soon as I
start talking—I love what I do. Everyday I sit
back, think, and read what the news of the day
is, and then my job is to tell the world what I
think. Dream job? Yeah, I’d say so.

So I wrote this book to help everyone I can to
use technology to make his or her own
soapbox on the Internet. While reading this
book, I want you to laugh, cry, smile, and get
excited. I write like I blog—I feel so sorry for
my editors—and I blog like I talk. I hope you
enjoy this book and, if you don’t, I hope you
leave me a comment on the book’s blog:
www.sixbloggingprojects.com.

Wait, You’re a Professional
Blogger?
Well, I wasn’t a professional at first, but I
became one eventually. However, like many of
you reading this book, I started blogging on a
whim. I said to myself one afternoon, feeling
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rather dissatisfied with my job as a market
researcher, that if I wanted to revive my
Internet consulting practice, I should “learn
about this blogging thing.” Yep, that’s pretty
much exactly what I thought—a whim, a “gee
this could be fun” idea that turned into some-
thing that I love and I get paid to do.

I wasn’t always a blogger, of course. After
finishing graduate school, I started out in the
working world running a lab at Duke
University. Yep, I’m a science geek. I’ve always
been interested in computers (a rather handy
skill when pretty much all the instruments and
even microscopes were computer controlled)
and worked in the campus computer lab in
college helping people with their computer
questions. (No, I never managed to get a date
helping all those cute girls with their ques-
tions.)

After a short while as a lab geek, and realizing
that at 25 I had maxed out my career poten-
tial, I left academia to go back to the front
lines of tech support. This might not have been
glamorous, but I was good at it, and it had lots
of fun moments. This was also a watershed job
because it was at that job where I learned
HTML and how to develop websites. That was
about twelve years ago.

When I started blogging in 2004, I did it to
learn about this new medium and have a
place to express myself. As it happens, that’s
pretty much why and how blogging started in
the first place—more on that later. Back in
2004, most people had their blogs on Blogger,
so that’s where I started out, too.

Because the blogosphere was a smaller place
back then, it didn’t take too long to get
noticed, and by the end of the year I was being
paid to write posts on other people’s blogs. In

www.sixbloggingprojects.com
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2004 this was a daring thing. There were a
good number of people very much against the
idea of people getting paid to blog, much less
post on other people’s blogs. I was one of the
first people in Canada to do this and one of
only a handful doing it in the world.

If I thought 2004 was a whirlwind in blogging,
2005 blew it away. That year professional blog-
ging took off—like a rocket. Businesses started
blogging with blogging conferences. I started to
make a name for myself with “live blogging”
sessions at conferences. I had some of my first
sponsorships and was regularly speaking and
teaching about blogging. It was nothing short
of mind boggling (or maybe mind “blogging”).

Now in 2009, we speak more about “social
media” than blogging. Social networking sites
like Facebook and Twitter have exploded onto
the scene and now we’re “tweeting” what we’re
doing and creating “lifestreams.” Am I still
blogging? You bet. I might consider it more
“writing” or being a new media journalist, but
I’m still blogging and helping more and more
people and companies blog.

I’m writing this book to share my experiences,
tips, tricks, and even spin a yarn or two with
you. By the end of this book, I hope that you
will be starting off blogging. Yes. Really. By the
time you’ve put this book down, you will know
enough to start your own blog and how to
structure it to suit your niche.

How to Use This Book
I’ve written this book so that chapters 1–3 give
you the tools to start blogging, but the rest of
the book is tailored to what kind of blog you
want to write. For example, if you want to start
a blog for your business you might want to

skip from Chapter 3, “Writing and Creating a
Conversation,” to Chapter 6, “Creating a
Business Blog,” because Chapter 6 is all about
setting up a blog for your business. I’ve taken
the basics from the first three chapters and
tailored them and expanded on them to make
them relevant to a business blogger. What
about the rest of the book? Well I have a secret
for you, it’s really hard to draw a line in the
sand between a “business” blog and a
“personal” blog or a portfolio blog. They are
all very closely related, so although you may
only want to create a personal blog, flipping to
the chapter on podcasting or lifestreaming will
give you a deeper knowledge of blogging
overall.

Think of this book like a blog cookbook. I’m
going to give you a tour of the blog kitchen in
the first three chapters, which show you every-
thing. I might not delve into all the details
about some things, but I’ll introduce them.
Each chapter then is like a recipe for a specific
kind of blog. You want a portfolio blog for your
paintings? Great, start with these basic compo-
nents, add some things, remove others, and
viola! You have a portfolio blog!

Somewhere along this journey together you’re
going to wonder what my favorite blogging
engine is and whether I have a bias towards it.
I’m going to answer simply and openly (like a
good blogger should, by the way)—yes and yes.
My blog engine of choice is WordPress, and yes
because it’s my preferred engine I have a bias
towards it. That said, I’ve tried and used many
different engines and know one thing for
certain, all of them do at least one thing well:
create content.

As I take you through the various types of
blogs covered in this cookbook, I’ll note



whether one engine is better than another for
one type of blog. Even though I really like
WordPress and know the people who developed
it, this doesn’t mean I don’t see its flaws and
ignore the strengths of the other engines. In
fact, it’s because I’ve used all the engines that I
am friends with the developers—I give them
the straight deal and honest feedback.

Throughout the book, I include various inform-
ative elements, like Sidebars and Idea
Galleries, that elaborate on or complement the
current topic. There are also the following
types of helpful asides: 
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If I were teaching this book as a class, I’d
answer questions as I go along. Unfortunately
this isn’t a live class so the best I’m going to be
able to do is direct you to the book’s blog
where you can post questions in the forum.
Also, because the Internet is a fluid place,
check the blog—
www.sixbloggingprojects.com— for updates
since this book was published. By the time this
book hits the shelves, there will be several
updates to plug-ins and even blog engines
themselves. Although these updates won’t
change the mechanics of how you blog or set
up a blog, they are helpful pieces of informa-
tion (and will explain if a screenshot doesn’t
match 100% what you’re seeing on screen).

Ready? Let’s get down to brass tacks in 
Chapter 1, “Welcome to the Blogosphere:
Planning Your First Blog.”

TIP
Tips with valuable information I’ve gleaned from

years of being a pro blogger. Essentially the stuff

I wish I knew when I started.

NOTE
Notes that might be a little “Did you know…” or

something to watch for when you’re working on

something. Like, did you know the creator of

WordPress, Matt Mullenweg, wasn’t even 20 years

old when he released the first version?

CAUTION
This is code for “a mistake I’ve made in the past,

so don’t do it!” Things like: When someone says

“backup your database files like this before

proceeding…” It’s a good idea to listen.

NEW TERM
Sometimes in the text you’ll see a new piece of

jargon that is bolded. When you see that, you’ll

see an accompanying New Term element like this

one that explains what it means.

www.sixbloggingprojects.com
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Writing and Creating a
Conversation



Chapters 1 and 2 focused on “the easy stuff.”
As much as it can confound and frustrate,
technology is actually pretty easy to grasp.
There are always those who can help you with
that part if you feel lost. Writing, however, is
completely up to you. It’s your voice, your
words, and your story. I can’t tell your story for
you, but I can tell you what I’ve learned about
writing and writing for the Web.

What is great, and potentially scary, is that
your blog is your own platform to say and
write what you want. It’s your soapbox in the
vast online world. Blogs started off as personal
journals, but when comments were added to
posts they became conversations. You tell your
story, people read it, and sometimes they will
add to it, maybe with their own experiences.
The result is that you have something more
than what you started with.

In this chapter, you explore all the aspects of
writing a blog: finding your voice, remaining
anonymous, and making your life public or
keeping it private. Although there aren’t hard
and fast rules about how to write a great blog
post, there are some things you can do to
make your writing more engaging to an online
audience.

Let’s get into the whole mechanics of writing a
blog post.

You tell your story, people read it, and
sometimes they will add to it, maybe

with their own experiences. The result is
that you have something more than

what you started with.
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Turning an Idea for a Blog
into Blog Posts
After reading Chapter 1, “Welcome to the
Blogosphere: Plannng Your First Blog,” you
should have the general topic for your blog.
After reading Chapter 2, “Installing and
Setting Up Your First Blog,” you should have a
blog to start posting content, but you might be
stumped for how to get some posts going. This
is fine; don’t worry because everyone, including
me, has moments of “Okay, what am I going
to post about today?” This section is going to
help you get the post ideas flowing.

No, I’m not going to suggest strange creativity
exercises or rituals. I have tried so many of
them that I forgot one very important fact—
inspiration is like a flock of birds. Sometimes
it’s a lovely thing to watch and marvel at, and
sometimes it’s an Alfred Hitchcock movie. You
just don’t know until you stop and look at it
for a while. That’s a mixed metaphorical way
of saying: Inspiration often just hits you and
often at inconvenient times, so the trick is
being ready to take advantage of it when it
hits you.

Capture Inspiration Whenever
and Wherever It Strikes
I get most of my news and information online
through RSS feeds and social networks like
Twitter. I am extremely lucky to know a lot of
gifted, brilliant, off-kilter, funny, silly, and
generally nice people. I try to read as much of
what they write and produce as I can. Their
creativity fuels my creativity, and I hope my
creativity doesn’t make them run screaming
down the street. Because I don’t really know
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when one of my friends is going to say some-
thing brilliant online, I have a couple tools to
capture those nuggets of brilliance when they
come up. 

As I’ve gone through the process of writing this
book, I’ve been testing and trying new soft-
ware, helpful hints, and other things that fall
under the heading of “Research.” (They could
also fall under “Making Surfing the Net Look
Like Work,” but I’m not going to talk about
that.) Research is something that in the
Internet age is a lot different than it was 
even just a couple of years ago. The scale of

information you can have at your fingertips
with just a Google search is nothing short of
mind blowing. For this reason, some very bril-
liant folks created note-taking apps or as
Shawn Blanc calls them “anything buckets.” I
use two programs for anything buckets to keep
track of quotes, links, pictures, and any other
interesting online piece for review later.

The first app that I’ve been using for about a
year to gather notes and track projects is called
Evernote (free and paid versions,
Mac/Windows/iPhone/BlackBerry/Web). (See
Figure 3.1).

F I G U R E  3 . 1

A clipped reference page

of Evernote for the Mac.



The second app is called Yojimbo (paid, Mac
only) and is one I’ve come across more recently
(see Figure 3.2).

How do these apps work for capturing inspira-
tion? Simple, whatever I’m doing on my
computer, I can quickly capture in one of these
programs. If I see a great website I’d like to
note for later, I don’t bookmark it in my
browser, I put it in a “post fodder” or “book
research” folder in one of these programs.
When I’m looking for something to post or for
that site when I get to a section of the book, it’s
right where I can find it: right alongside any
other related items I’ve previously found. For
example, in Safari (my browser of choice, not
where I’m going on vacation) I can click the
Evernote button or the “Archive in Yojimbo”
bookmarklet and that page is stored in the
appropriate place.
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The idea here is that when you see a site, get
an email, or whatever else you might come
across, you can quickly just jot a note to your-
self to save it for later. Evernote wins hands
down in the “whenever and wherever” depart-
ment because there are versions of Evernote for
Macs, PCs, phones (the iPhone and BlackBerry
versions are quite nice), and the Web; and best
of all, they all sync up. 

Regardless of the electronic tool, or even pen
and paper (I always have a pen and small pad
in my pocket), you should be ready to note it
because you don’t know when an idea or inspi-
ration will strike. I’ve lost count of the number
of potentially great posts that never came to be
because I forgot them before I could note them.

F I G U R E  3 . 2

Yojimbo and Shawn

Blanc’s anything bucket

post.
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Finding Your “Voice”
The hardest, and the most fun, aspect of start-
ing a blog is finding a tone and style that
expresses “you” in written form. How do you
find your voice? You just have to write and
work at it until your comfortable style comes
out.

No, this is not English class all over again
(write a two-page essay on the role of Google
in today’s info-centric society…). Just write like
you’re chatting to a friend or a favorite profes-
sor or teacher.

Let me give you a couple of examples from my
own writing (not that you don’t have a really
good idea of what my “voice” is like). The
following is a section from my own blog:

You combined the persistence of a solid
RSS reader with the immediacy of a

dashboard or ticker? Have your ginor-
mous list of feeds, but mark a select few
as HUD feeds? Feeds that maybe could
be pushed to Twitter or tapped into by
Hootsuite or Tweetdeck. Like your top

20 “I don’t want to miss a single thing”
feeds, while in the background the

“reader” part is building a relevancy-
linked reading list? Find a way to

consolidate articles on a topic, meme,
headline, or concept into streams of

articles. Sure be able to read your feeds
like we do now (an interface like

FeedDemon or NetNewsWire is good I
think), but also have this information

stream pulled together.

Looking for the day’s posts on RSS or
Facebook or social media or H1N1? Then

they are already consolidated for you.
Yes, you can build “smart folders,” but
you have to know the topic first to do

that. Sure you can have a folder with big
concepts that you’re interested in, but

when news breaks, wouldn’t it be good to
have something like your own Techmeme

based on the sources you follow?

The following is from the Media2o Productions
blog:

Is social media a fad? Yes, using the term
social media is a fad. Just like “internet

marketing”, “new media”, “business blog-
ging” were all “fads.” The terms fade

away, thankfully, but the ideas remain.
We still have websites (more and more

actually), write (aka blog), and continue
to find more and more ways to interact
with each other, our customers, clients,

and business partners.

So while none of these 15 best mindsets
are magic bullets to success, if you don’t

employ them your chances of success
are greatly reduced.

Neither of these sections are all that different,
but the tone is more corporate or professional
in the second, and the first is more informal.
My voice is the tone that I use to write with
when I write a post (or a document). It’s my
choice of words (informal or formal), it’s my
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tone (serious, funny, ironic, or sarcastic), and
it’s my phrasing. All put together, these give
you a mental picture, or a feeling, on the post
you’re reading.

I don’t have one voice I use in writing. I
change and adapt it to the writing task at
hand. You wouldn’t write a business proposal
like you write an email to your best friend.
That said, regardless of the target audience, the
best voices I read are all natural; they aren’t
forced, and that takes practice. Switching
voices isn’t always easy. You might even notice
subtle changes in how I’ve been writing this
book. Each chapter was written (and rewritten
and edited) at different times. Maybe one day, I
was feeling very serious and philosophical
while another day more funny, which will and
does come out in your writing. As you’re
reading the book, keep an “ear” out for how
my writing voice changes. Sometimes it was
accidental, and sometimes it was on purpose
(like when addressing a serious topic), but it’s
always there.

The only way to develop your voice is to
write—a lot. It might help to try to write as
another person (say one of your parents).
What would your dad sound like if you were
trying to portray him in words? Or create a
character, maybe your alter ego, someone you
want to pretend to be and see how you would
make that character come alive.

Your voice will come on its own. You might
even think about writing an anonymous blog
under a pen name, which might free you to
experiment with different styles and topics that
you might not be comfortable tackling under
your real name. Who knows? Maybe your pen
name might become popular.
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To Anonymously Blog or Not: The
Line Between Public and Private
This has nothing to do with the length of your
post. It has to do with depth. How much infor-
mation about yourself do you put out there for
public consumption? Family? Pets? Your home-
town? Spouse? Love life?

These are difficult questions, huh? I know you’re
thinking that you would not talk about your
spouse on your blog or about the date you had
last night. Yes, all bloggers think that, too, but
as you become more comfortable blogging and
as you build an audience for your words, it gets
easier and easier to let personal details slip;
details you might not otherwise want to share.
Sometimes it just happens and sometimes that’s
okay. Other times, it can blow up in your face.

Although it is assumed that most people blog as
themselves, and use their real names, some of
the best and most famous blogs are written
anonymously. Washingtonienne and Belle de
Jour were both written by women who chroni-
cled their sexual escapades online and became
very famous for it. Washingtonienne was
revealed to be an aide to a U.S. Senator, and
Belle has recently revealed herself and is a
highly respected researcher. Belle’s anonymity
didn’t stop several books and a TV series based
from being created based on her blog. Although
names were never revealed by either blogger,
the writing experiences were very much real.
There was a blog penned by “Fake Steve Jobs,”
who wrote as if he were Steve Jobs, but in a
mock parody of all that is Apple. It was witty,
biting, and damn good stuff. People loved it and
in the tech world, the discussions about who
Fake Steve Jobs really was were almost as good
as Fake Steve’s writing.
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It was an interesting day, almost anti-climatic
when Fake Steve revealed himself to be Daniel
Lyons of Newsweek Magazine. All the specula-
tion was over—no more guessing who might
be behind the satirical and funny posts. Sadly I
was never considered to be one of the possible
people behind the blog.

Washingtonienne and Belle de Jour might be
two extreme examples, but they aren’t alone.
People pen blogs for many reasons (and books
and articles) anonymously. Maybe they don’t
want their friends to know they write; maybe
the topic clashes with their public persona.
Maybe, like Fake Steve Jobs, they wanted to
write some parody or satire that could only be
done behind the safety of a pen name.
Whatever the reason, nine times out of ten, it’s
a good one. 

What can happen if you blog publicly or if you
blog anonymously and you’re outed? I’ve seen
friends I’ve known for years fired from their
jobs. There have been court battles where blog
posts have been used as evidence against
parents in custody fights. That doesn’t even
start to cover the standard libel suits that have
been filed (and some have been successful).

BELLE DE JOUR

Belle was crass, frank, gritty, brazen—and

real. The stories of Belle’s life as a high-end

London call girl fascinated people. Even if some

might have been offended at her frank and

open discussions of sex, sexuality, and the sex

trade, you couldn’t ignore her vulnerability or

humanity. Her writing pulled people in

because it was so real, not to mention the fact

that it laid bare (couldn’t resist the pun) the

sex trade. She didn’t name names, but the look

into her life was—and still is—enthralling.

Her blog became a TV series and a series of

books not because she wrote about sex, but

because her writing gripped us. Her writing

struck a chord with people. We all understood

the need to love and be loved. We understood

that sometimes you have to make hard, unpop-

ular choices. Belle chose to become a call girl

and she doesn’t paint a rosy picture of it. She

paints a real picture of it.

This isn’t career day at school mind you; she

doesn’t advocate a life in the sex trade. Even if

her topic isn’t your cup of tea, you should read

a few of her posts to see how she pulls you into

a conversation and makes you feel like she is

talking to you across a café table. I bet you’ll go

back to read more. All good writers, like Belle,

leave you craving more.

IDEA GALLERY
http://www.belledejour-uk.blogspot.com

CAUTION
Anonymous or not, you have to stand by and live

with what you write. There are real consequences

to telling tales out of school, speaking ill of

someone, or any other unsavory thing. You can’t

hide behind “oh, it’s just a blog” because a public

blog on the public Internet is just like any other

publication.

http://www.belledejour-uk.blogspot.com


Now, what about you? Are you going to write
as you or under a pen name? Before you
decide, you don’t actually have to decide. I’ll
tell you right now that I have a couple anony-
mous blogs out there. I have anonymous blogs
to explore different sides of my writing. Writing
about different topics stretches my creativity.
Stretching and pushing yourself is a critical
aspect of being a writer.

When you’re deciding whether or not to be
anonymous, think about whether you would
mind someone from your job, church, or local
watering hole reading your posts and knowing
that you wrote them. None of that should
necessarily stop you from writing about what
you want, but it just might stop you from
writing about these things so openly. You
might also not want the whole Internet to
know exactly who you are, where you live, or
the names of your family members. Although I
do blog as myself, my children don’t choose to
(my daughter has a private blog), so they are
only mentioned by initials and I don’t post
their pictures publicly. The same goes for other
people in my life. They didn’t ask to be drug
into the wide-open land of the Internet, so I
keep a lot private. I also make a lot public. 

I’ve taken strong stands on mental illness,
education, learning disabilities, my own
health, and sometimes politics. I take those
stands because sometimes it’s the right thing to
do; sometimes individuals need that chorus of
voices calling for change. I feel I’ve been given
a tremendous responsibility by having an
audience. Even if it isn’t a huge audience, I
know it’s a far-reaching one. So, I take a stand.
Sometimes it isn’t popular; sometimes I cringe
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as I select “Publish,” but I haven’t had many
posts that I regretted posting. If nothing else,
anonymous or not, always write from your
heart, be proud of what you write, and stand
by your words.

If nothing else, anonymous or not,
always write from your heart,

be proud of what you write, and stand
by your words.

There are degrees of anonymity. You can blog
as Jane Smith, but just not tell all about where
you live, or blog as Bob the Delivery Guy and
be a pen name. It’s your choice. One of my
friends is a “Daddy Blogger” and blogs under
the name “Genuine.” His family members are
Mrs. Genuine, Genuine Girl, Genuine Boy 1,
and so on. There is a layer between the world
at large and his family. Is he anonymous?
Nope. His name is Jim Turner. He and I were
business partners in a company together.
Oddly enough, he’s far more famous as
Genuine than as Jim (at conferences he writes
“Genuine” below his real name). Go figure.
Just mull that over for a minute, because now
you’re getting to the really fun stuff.

So the question is “Where does your public life
end and private life start?”This isn’t a question
I can answer for you. Bloggers usually find out
by crossing the line. In doing so, you’ll learn
from experience what topics you want to keep
off limits.
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Write Until You’ve Said Your
Piece
One of the most common questions I’m asked
is “How long should a blog post be?” I often
give a rather impish answer of “as long as it
takes for you to say what you have to say,” but
that is a cop-out answer. Generally a blog post
is short, about 200 words or so. I think it
became that way because geeks have notori-
ously short attention spans. That’s not to say
that people, including myself, don’t write
longer pieces. It’s just in general, blog posts are
short. The short-form post is something that
seems to fit in well with today’s fast-paced
society; however, there is a huge drawback to it:
People often just regurgitate the same ideas
and links without adding anything to the
conversation. Trying to squeeze some original
analysis into 200 words isn’t the easiest thing
to do, but it is worth it when you really pull 
it off.

I’ve read great posts that are around 6–10
words long (a single sentence) as well as epics
of thousands of words. One isn’t better than
the other. When you’re writing a post, just
write it out. Don’t worry if it’s too short or too
long. Say what you want to say and when
you’re done, see what it looks like. You might
want to split a longer post into a part 1 and
part 2 (or 3, 4 …); series posts are great ways to
keep readers coming back (don’t forget the
age-old cliffhanger!). 

CAUTION
I do place one caveat on longer posts (500 words

and greater): People find it hard to read a lot of

text onscreen. If you have long paragraphs

without breaks, readers might skim through the

post. The solution to this is pretty easy: shorter

paragraphs!

If You Post It, They Will Come:
Posting Frequency Answered
How often should I post? This might be the
number one question people ask about blog-
ging, along with “How do I post links and
images?” The honest answer is that it’s up to
you, but if you are trying to build traffic and a
profile for a professional or business blog, you
need to post at least three times a week, and not
all in one day. Honestly, a post a day should be
your goal if you want to build a readership and
traffic. Yes, that might seem difficult at first and
it does require a significant time commitment,
but once you get going you might not be able
to shut up.

If you feel like you have to post more than once
a day, I suggest spreading the posts out over the
day. You can do this two ways: One is to just
hold off on posting, and the other is to use the
post to the future feature available in most blog
engines (see Figure 3.3). I recommend the latter,
because it gets the post out of your system. 



In addition to gaining readers by posting every
day, search engines index your blog more
frequently, if you post frequently. Each post ties
into the previous ones and strengthens the
associate between your blog and the keywords
you use. After a solid month of posting five
times per week (or more), your ranking in the
search engines will increase significantly.

Your First Post
So your first post. The “Hello world, here I am.
Time to listen up” statement.

Uh huh.

Right.

Chances are your first post will suck. Oh yeah,
it is pretty much guaranteed that you’re going
to look at it in month or so and die a little
inside. You’ll want to delete it. Expunge this
dreck from the world.

Don’t.
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Your first post is something of a birthday state-
ment. It’s what you’re going to look back on
and smile after your blog has been around for
a year or so. But, yeah, it will still suck and
really that’s okay. Just get the first post out
there and out of the way. No, you don’t have
to write some great expressive post about what
your blog is about; just a “Hi, yeah this is the
first post, I’m going to talk about [insert topic],
hope you enjoy it…” is great. Don’t worry or
stress about post number one. 

This Is Practice
As you’re writing, remember that these posts
are practice. You might hesitate to post them.
You might want to read and edit them over
and over again. You might think that they
aren’t good enough. Well, they are good
enough and you should post them. Sure, check
for spelling and grammatical errors, but don’t
go and edit the post over and over. Don’t try to
work and rework your post for just the right
turn of phrase. It isn’t worth it. I’ve said it
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before and I’m going to repeat it again, ready?
Listen. No, seriously, this is important.

Your first post will suck, and that’s okay because all
first posts suck.

I think my first post, which I wish I could
share, but I lost it in a blog move, was some-
thing like this:

Here’s a cool thing I found today. I think this
collaboration tool is cool. [Link]

This is a riveting piece of writing, isn’t it? This is
a post full of passion and depth, inspiring you
to think in a whole new way about collabora-
tion tools. Yeah, not so much. This is why you
just keep writing. It gets easier and eventually
you find a voice to write in that expresses who
you are. Experiment with short posts, long posts,
lists, reviews, a brain dump of links, and so on. 

Your first post will suck, and that’s okay
because all first posts suck.

At the beginning, writing and posting might
seem like a struggle, especially if you’re not
used to writing on a regular basis. It does get
easier—I promise. When I talk about sources of
inspiration, you’ll see that I don’t just pull
ideas out of thin air. Nor do I think my writing
needs no improvement. I appreciate the feed-
back I get on my posts, and especially this
book, because often a gentle critical look can
help bring out the great writer that you are.

Before you get worried or excited about the
content of your blog posts, always remember
that blogging isn’t rocket science. There aren’t
rules that you must follow to make a good blog
post. When my friends and colleagues ask me
“Is this an okay post?” I generally say that it’s

fine. Sure I might help them fix a link or move
a picture around, but generally that’s it. Why?
Because it’s their story not mine. Yes, if it’s a
post trying to make a point, I’ll read and offer
suggestions for clarity, but that isn’t often.

I hope that you are more inspired and think
that I’m dead wrong about writing. Stop
shaking your head because it’s absolutely true.
I want to get you thinking about your voice and
story, and if you don’t agree with me about my
take on writing, that’s great. It’s your blog, not
mine.

Writing Your First Post
Let’s get into the nuts and bolts of posting. The
following examples use WordPress’ post editor,
but many blog engines use the same compo-
nents and icons in their editors so it shouldn’t
be too difficult to make the transition.

CAUTION
As much as it is the word processor of choice for

most of us, regardless of platform, Microsoft

Word sucks as the tool for you to write your posts.

Why? Because when you copy and paste from

Word into your post, Word brings along a ton of

extra “stuff” in the formatting code that makes it

not display properly when someone views it in

your blog. Yes, you can avoid this problem with a

couple extra steps, but frankly everyone forgets

to take those steps, so just write in a simple text

editor or a blog editor, which is even better.

The post/page editor in WordPress should look
familiar to you if you’ve used a web-based
email service like Hotmail, Yahoo Mail, or
Gmail (see Figure 3.4). All of these online
writing tools share similar icon sets and even
sometimes background technology!



The layout should be pretty easy to follow. The
title goes in the skinny bar at the top, the post
itself goes in the larger box below the format-
ting buttons, and the tags go to the right in
their own box. Categories are also set on the
right, chosen with check boxes (or created ad
hoc by clicking the Add New Category link).

When you are ready to post, click the Publish
button, and you are done! If you are worried
about losing your work, or want to finish a
post later, click the Save Draft button. The draft
post shows up in the post list noted with

C H A P T E R  3 WRITING AND CREATING A CONVERSATION

68

“Draft” next to the title. WordPress has a
handy autosave feature that stores a copy of
the post as you write it. The default is to save
every five minutes, so if you accidentally close
your browser tab or window (that has
happened to me more times than I like to
remember), your browser crashes, or your
whole computer crashes, WordPress will have a
version (the last saved one) for you. I, however,
don’t trust autosave functions. I still proac-
tively click Save Draft if I’m working in the
browser, and you should too. 
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Let’s pull this all together now. There is a
button, located in the upper right corner of the
WordPress dashboard, called New Post (refer to
Figure 2.11). When you click this button, you
get a blank post. If you fast forward in your
mind, once you’ve written something to post, it
will look something like Figure 3.5. 

This post is ready to go. The title is there, the
post is all there, and I have tags set (right side)
and categories chosen (right side, below tags). I
skipped putting an image into this post
because for your first post, just write and get
something out there. If you are confident
enough to include an image, go for it. The only
thing left to do is click the Publish button and
make the post live on the Internet as shown in
Figure 3.6.

If you’re like me, you have a love-hate relation-

ship with Microsoft Word. Sure you have to use

it (because everyone else does), but you don’t

have to like it. Earlier I mentioned how copying

text from Word to your blog engine brings

along extra stuff. This extra code changes the

font of that post from all the other posts and

the rest of the blog. The extra codes could even

turn the whole layout of your blog into a

jumbled mess. Don’t do it.

But wait,“I like or even need to write in Word,”

you say. Whether it’s a dictate from the boss or

a personal preference, there are valid reasons

to use Word, and it’s because of them that the

Paste from Word button was created (I call it

magic).

Here’s how you find it.

In WordPress, look in the post editor for an icon

that looks like two lines of colored squares (it’s

the last button in the top row—or only row

until you click it) and click it. You should see a

button that looks like a clipboard with a very

familiar “W” on it. That’s it.

Select your post in Word and copy it to the clip-

board (Edit menu, Copy or control-c). Next, click

in the post area where you want the text to

start (usually the top) and then click the Paste

from Word button to paste your post into the

window that pops up. Finally, click Insert. If the

little window doesn’t go away after you click

Insert, click its close box in the upper right-

hand corner.

If your text has underline, italics, or bold text,

that formatting will be preserved in the post

and put in as proper HTML code.

THE MAGIC PASTE FROM WORD
BUTTON
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Post in WordPress’ post

editor ready to be

published.
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and live on the Internet.
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If you look carefully at Figures 3.5 and 3.6,
you’ll notice that the body of the post in the
editor looks like it’s in Times New Roman font
(it is actually). In the post, it’s in a different
font (Lucida Grand, for the fontahoics like me).
This is all part of the magic of blog themes and
style sheets. Often people tell me they want to
change the font in the post editor, because they
want it to look like that when it’s published.
Sure, you can do that, but you shouldn’t do that
because this is what your theme’s style sheet
does. If you don’t like the font your theme uses,
changing it isn’t difficult, but that’s a little
advanced for right now.

That’s it, really. Keep your first post simple,
don’t over think it, and just do it. It is as
simple, and as hard, as that.

Drinking from the
Information Fire Hose:
Using the Internet to Power
Your Posts
“But what should I write about?” I’m asked
that over and over again, and sometimes when
I suggest topics I even get “Oh, no one would
want to read about that.” No, you’re right, I
suggested it because I want to see you write
really bad stuff (sarcasm).

In seriousness, getting that spark of inspiration
is something that is hard to explain. The bolt
from the blue does happen, just not often. I get
most of my ideas from other people who inter-
sect with me. Sometimes it’s an electronic inter-
section; sometimes it’s in real life (IRL). The key
I’ve found is when you become inspired, don’t

dismiss it. Run with it for a bit in your head,
on paper, or electronically. Just see where it
takes you.

Now, let’s get to those intersection points.

Other Bloggers
I can’t speak for everyone’s friends, but I am
lucky enough to be surrounded by some of the
most brilliant, creative, and scary-smart people
I’ve ever known. Looking at the things they
create, share, and link to always gets some-
thing going in my head.

I talk more specifically about building your
online community in Chapter 4, “Building
Community,” but within your community
there are always people who send you interest-
ing links and such directly. Many of them
inspire you with a comment they leave on your
blog. The real great stuff from you often comes
from all the other “stuff” they do online.
Bloggers call all that stuff, when it is all put
together, a lifestream. I cover building a blog
from your lifestream in Chapter 10, “Creating a
Lifestreaming Blog.” For now, just visualize a
website where everything someone puts online
can be read—pictures, shared playlists, shared
links, posts, and updates from Twitter. Yes,
that’s a lot of information.

NEW TERM
The notion of a lifestream is a pretty new concept

(late 2008 to be exact) that means pulling all the

things you post online into one flow of informa-

tion. For example, blog posts, pictures on Flickr,

shared bookmarks, and favorite songs from music

sharing sites are all shown together on one page.



Let’s start small though. My two favorite ways
to get inspiration from the community (and
just small segments of larger lifestreams) are
Twitter and Shared items from Google Reader.

Twitter is a microblogging service where people
share “tweets” of 140 characters or fewer with
people who follow them (like being friends on
Facebook) and read the tweets of the people
they follow. I follow and am followed by several
thousand people right now.
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NOTE
You can follow me, too, on Twitter. Go to

www.twitter.com/trishussey to find my Twitter

profile.

NEW TERM
Microblogging emerged in 2006 to describe serv-

ices like Twitter where you post content that is

very short in length (in Twitter’s case, there can

be no more that 140 characters).

I read the tweets from the people I follow in an
application called TweetDeck
(www.tweetdeck.com) that enables me to
segment people into groups (like Friends, News,
and Folks) so I can read more and not miss
something that is important to me (see Figure
3.7).
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So along with the wit and news my friends
share, I also get updates from sources like
CNN, CBC (Canadian Broadcasting
Corporation), and a myriad of tech websites.
Combined, this makes for a lot of potential
inspiration, but it doesn’t end there. Google
Reader is the leading RSS reader and has a
function where you can share articles you like
as a public list. Like Twitter, people follow your
shared items list and vice versa. The larger and
more diverse the number of people you follow,
the more varied kinds of articles you will see.
Figure 3.8 gives you a look at a small portion
of the shared items I’ve received in one day.
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A look at my shared

items in Google Reader

for one day.

NEW TERM
RSS stands for “Really Simple Syndication” and is,

simply, a series of technologies that produces a

computer readable version of the posts on a blog

that other computers can use to check for new

posts. People use RSS readers to follow the sites

they enjoy. The RSS reader checks the feed for the

sites you’ve subscribed to and automatically

downloads new posts for you. It’s like getting an

email from all your favorite websites whenever

they publish something.

It doesn’t matter what time of day or night,
what the topic is, and so on, the community of
people I follow and who follow me as well are a
constant source of inspiration and support. So, if
your community doesn’t inspire you, come visit
mine, we’d love to meet you.



”Real” World
Contrary to popular belief, geeks do have lives
and do venture outside. Fine, geeks often carry
laptops, cameras, iPhones/Blackberries, but
they’re out in the “real” world. As you would
expect, the real world can always provide
something to write about. Going to a confer-
ence, a store, the local coffee place, and even
walking down the street can provide you with
much needed fodder. If you aren’t inspired by
real life, you need to get out more. 

Geeks like to share what they know and have
learned. To do this, they like to hang out
together and generally geek out. In Vancouver,
they have regular meetups for bloggers and
people interested in PR and social media, and
photowalks to just wander around and take
pictures. There are even Tweetups, which are
meetups organized through Twitter. Often,
meetups are purely social, just time after work
in a pub. But meetups, like Third Tuesday,
bring in guest speakers to talk about blogging,
social media, and society. These semi-
structured social times are only part of the
inspiration the real world brings.

The world around you is inspiring—
remember to open your eyes.

How about a good or bad encounter with
someone at a store? Did you get awesome, 
over-the-top service or something that makes
you want to never go there again? How about
just something you see on the street that strikes
you funny. Take a picture of it with your cell
phone if you can, and use that as the seed of a
post.

The world around you is inspiring— remember
to open your eyes.
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Reader Comments
Chapter 4 goes more in depth with comments,
but here is a short bit on how comments
inspire me and my writing. As a reminder, part
of blog posts and blogging is the capability of
people to leave comments on the posts you’ve
written. These comments can be everything
from “That was awesome” to “You’re
completely wrong!” to “Yes, but have you
thought about this angle…” and all of these
can be sources of inspiration for your writing.

Sometimes there is nothing more inspiring
than people reading your post and taking it in
a whole new direction. It’s very gratifying to
me when someone reads what I wrote and
then sees something else in the post that is
more interesting than what I wrote. When that
happens, and it will, build on it by writing a
follow-up post. You might even think about
asking the commenter to contribute to the post.
This kind of writing symbiosis is one of the
greatest parts of blogging. When your readers
feel that they are also contributors to your blog,
it only serves to strengthen your larger commu-
nity. You also start to build a loyal following
who will cheer you on when you get that book
deal!

Great comments like that are amazing gifts.
Don’t waste them!

Writing with Search Engines
in Mind 
“Well, just look it up on Google…” 

How many times have you heard or said that?
If you’re like the majority of North Americans,
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you’ve probably said it a lot. Looking up infor-
mation through a search engine—Google
being the reigning champion—has become
standard practice. The take home of this idea is
that if you want people to get to your
site/blog/whatever, then you need to make sure
that not only Google knows about you (that
isn’t very hard), but that you’re writing so
people will find your content when they are
looking for your topic.

How do you get to this search engine nirvana?
Believe it or not, just by starting off with a
blogging engine, you’re already ahead of the
game. Search engines love blogs because they
automatically link all of your site’s content
together. Even better, as you link to your own
work, use categories, and tag your posts, you
build connections that search engines can use
to better understand and index your content.
As great as blog engines are at the basics of
SEO, there are some really easy things you can
do to dial your SEO up to an 11. Now let’s get
you the rest of the way there with a few tips.

For the moment you’re going to take for
granted that Google and the other search
engines have found you. Yes, I know it doesn’t
happen overnight, but most blog engines auto-
matically ping all the search engines when you
post, so within a few weeks to a month you’re
being indexed.

TIP
Did you know that Google does math? Oh yeah,

and that’s not all. The following are some of my

favorites, which can be entered into Google’s

search field:

Who is [put in a name]?

What is 30c in f (converts from Celsius to

Fahrenheit)

What is $1 CAD in USD (converts from Canadian

dollars to U.S. dollars)

TIP
If you’ve gone the DIY/self-hosted route for

WordPress, then I recommend you install the

plug-ins: Google Sitemap Generator and All In

One SEO. These two plug-ins help all the tips I’m

going to give you work even better. WordPress

plug-ins can be found at

www.wordpress.org/extend/plugins/.

One of the key parts to having people find your
blog via search engines is understanding how
people actually search for things: keywords.

NEW TERM
A keyword is the term used for the words people

use to find something through a search engine.

Keywords
Put yourself into the shoes of someone search-
ing for your topic. What words would you use
to find a topic? What words in the title or the
excerpt will get you to click that result? Don’t
just think, “Oh, of course someone will search
for x.” If you follow that track, very often you’ll
be wrong. It’s okay. Initially, your gut will be
wrong, but there are some tools for you to try
out to check how often certain words are used.

www.wordpress.org/extend/plugins/


These tools include:

. Google Adwords Keyword tool
(https://adwords.google.com/select/
KeywordToolExternal)

. WordTracker free keyword tool
(http://freekeywords.wordtracker.com/)

For example, Figure 3.9 shows what Google’s
tool shows for the term “blog.”
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The Google Adwords

Keyword tool to see how

often people search for

“blog” and similar terms.

When you’re writing posts, it’s a good idea to
learn what keywords people use to look for
information on your topic. Because so many
people use the word “blog” (and variants),
using a term like weblog might not bring many
people to my site. However, there are some
ways to use the variety of terms people use to
search for things to your advantage. 

Once you have your keywords, run a few
searches with them. What results do you get?
What catches your eye? Follow the links to
those sites and see how the content is written. I
bet you’ll notice how important terms are
repeated often in the text, not in a strange way,
just often. You should also notice how the
authors use synonyms and variations of the
keyword terms as well. This is because Google
and the other search engines are putting more
weight on the content of the page than they were
in the past. It isn’t a battle between who could
write better code for pages; it’s between who
can write better content for pages.

https://adwords.google.com/select/KeywordToolExternal
https://adwords.google.com/select/KeywordToolExternal
http://freekeywords.wordtracker.com/
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Writing for Search Engines
Diversity is critical to your success with search
engines. How many different ways do you
know to express an idea? How many words do
you know that mean pretty much the same
thing? Can you distill an idea into a short
sentence?

These are all key to writing for search engines.

It isn’t a battle between who could
write better code for pages; it’s

between who can write better content
for pages.

The operating principle is to write keyword
rich. The title of any blog post you write should
have the words that describe what the post is
about. If your post is about investments and
the stock market, then those words should be
in the title. By the same token, the content of
your post should include words like investing,
stocks, securities, and so on. Write normally,
but write diversely. Flex that vocabulary. Use
different words and phrases in the post to
explain the point. This makes your copy
keyword rich. Your post will be indexed for the
breadth of those keywords, which means that
when people search for something like invest-
ing, your post is strongly associated with not
only investing, but all the other shades of
meaning. Search engines will take this to mean
that your site might be more relevant to the
searcher.

Google and other search engines strive to learn
human language and shades of meaning.
They try to tie words to ideas and concepts so
the more words that you use to describe a
concept, the better your post will be indexed.

Categories and Tags
Blog engines, like WordPress, use categories
and tags to help you organize your posts into
topic areas. Categories and tags are very
similar, but easy to differentiate by just think-
ing about your kitchen’s silverware drawer.

A category is like the silverware drawer itself;
the drawer holds a lot of similar and related
objects. In the drawer you have those metal
objects you use to eat. If you were writing a
post about those objects, you would put it in
the category of “Silverware Drawer” but then
tag the post with “utensil, fork, stainless steel,
desert fork, and Oneida.”

I’m betting that you have figured out the post is
about stainless steel desert forks made by
Oneida. The tags help readers and search
engines connect all the dots together to put your
post into context with other posts on your blog
and blogs all over the Internet. You can see by
extension if the tags for another post were
“utensil, knife, stainless steel, steak, serrated,
and Oneida” you’d know what that was about.
If someone wanted to see all of the posts you
wrote about your vast collection of Oneida
silverware, clicking on the tag name in any of
the posts with that tag brings up all the posts
with that tag (knives, forks, and even spoons).

So, categories are big buckets for content.
When you’re thinking of good names for cate-
gories, think of the major concepts you’d use to
look for your topic and what you’re writing
about. Categories might be the keywords that
are almost too general, but still enough to get
you in the right general direction. You don’t
want to have too many categories on your
blog. My rule of thumb is around a maximum
of 10.



Summary
This has been a very diverse chapter, hasn’t it?
A lot goes into writing good blog posts—
finding sources of inspiration and remembering
them for later, and then going through the
process of just writing, getting that idea down.
Posting is, really, just a small step, just one
click. Then you need to think about how
people will find you and your nascent blog.

It’s not about learning tricks for search
engines, but rather habits. Writing, creating
categories, choosing tags, and even writing
titles are all proven ways to help search engines
find and index you properly.

The next chapter focuses on writing to encour-
age discussion and reaching out to other blog-
gers in your area of interest.
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publishing, 68

saving as draft, 68

short-form versus long-form, 214

to the future feature, 65

uploading pictures to, 102-105

videos within, 182-184

WordPress post editor, 67-71

blog style sheets, 71

blog templates
optimizing for advertisements, 245-246

selecting for business blogs, 138-139

blog themes, 71
changing, 41

free versus premium, 139

selecting, 51-52

for portfolio blogs, 191-193

Blogger
ads in, 21

history of blogging, 6

recommendation for, 21

bloggers. See also online community
comments, liability for, 82

connecting with, 89-90

inspiration from, 71-73

Bloggers for Hire, 234

blogging
as conversation, 58

effect on journalism and mainstream
media, 10-11

history of, 6-10, 12

as means of communication/
expression, 11-12

as storytelling, 2, 13



blogging jobs, finding, 234

blogging policies for business blogs, 126-128

Blogo, 97

blogosphere (online community). See also bloggers
comments

encouraging, 80-81

on other blogs, 82

connecting with, 89-90

culture of, 9-10

finding blogs, 86-87

inspiration from, 71-73

linking to blogs, 88-89

microblogging, 90-91

social networks, 91-92

blogrolls, 48, 89

blogs
finding, 86-87

linking to, 88-89

names. See names

BlogTalkRadio, 110, 132, 158-160

Blogware, 231-232

Blubrry, 110, 133, 161

Blue Microphones, 146

bookmarklets, 88-89, 210

Bradenburg, Karlheinz, 155

Brizzly, 91

business blogs
comments in, 125-126

company blogging policies, 126-128
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content, 121

from fictional characters, 121

spelling/grammar, 121-122

tone/style, 122

topics, 122-123

virtual newsroom, 124

writing, 121-124

hosting, 138

multimedia in, 128

pictures, 129-131

podcasts, 131-133

video, 134-137

need for, 120

origin of, 120

personal blogs, maintaining both, 94

privacy in, 124-125

statistics, tracking, 139-141

templates, selecting, 138-139

buying domain names, 184, 190

C

call-in radio shows, podcasts as, 132-133

camcorders, video blogging with, 113

cameras for recording video, 170-172

Camtasia, 134

capturing inspiration, 58-60

“cat blogging,” 96
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categories
explained, 48

in SEO, 77

for videos, 182

CES, history of blogging, 9

changing
fonts, 71

themes, 41

children in personal blogs, 98-99

choosing
blog engines, 20-22, 24-25

names, 14-15, 17-18

templates for business blogs, 138-139

themes, 51-52

for portfolio blogs, 191-193

topics, 13

web hosts, 24-25

classifying
with categories, 48

portfolio blogs, 196-198

Twitter tweets, 91

click-through rate (CTR), 246

clients-only portfolio sites, 196

Cliqset, 207, 209
author links to, 211

explained, 222-223

origin of content aggregation, 219

Closing Bigger podcast, 161, 182

closing off. See disabling

colors, selecting, 51-52

comment policies for business blogs, 125-127

comments
in business blogs, 125-126

disabling, reasons for, 81

enabling, 49, 80

encouraging, 80-81

inspiration from, 74

liability for, 82

in lifestreams, 226-228

links in, 82

moderation, 125

on other blogs, 82

personal blogs and, 98-99

spam in, 83-84

trolls, 81, 84-85

Comments tab (WordPress content block), 36

communication, blogging as means of, 11-12

community (online). See also bloggers
comments

encouraging, 80-81

on other blogs, 82

connecting with, 89-90

culture of, 9-10

finding blogs, 86-87

inspiration from, 71-73

linking to blogs, 88-89

microblogging, 90-91

social networks, 91-92

company blogging policies, 126-128



compression
podcasts, 155-156

videos, 114, 178-180

conferences, history of blogging, 8

configuring
permalinks, 45-46

self-hosted blogs, 28

blog engines, installing, 30, 33-34

DNS settings, 28-30

WordPress.com general settings, 40, 
44-45

conflicts of interest with sponsorships, 232

Congdon, Amanda, 112

connecting with bloggers, 89-90

connections for headsets/microphones, 146

consequences of anonymous blogging, 63

content
of business blogs, 121

from fictional characters, 121

spelling/grammar, 121-122

tone/style, 122

topics, 122-123

virtual newsroom, 124

writing, 121-124

duplicate content

spamming versus, 219

when link sharing, 217

of personal blogs, 94-95

“cat blogging,” 96

hobbies, 96
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life stories, 96-97

miscellaneous information, 97

writing, 95-97

of podcasts, 144-145

of portfolio blogs, 188, 203

in video blogging, 168

content aggregators (lifestream blogs), 207-208
Cliqset, 222-223

explained, 219

FriendFeed, 220-221

quick-posting sites versus, 208-209

content block (WordPress dashboard), 34, 36

content generation by bloggers, example of, 207

content of blogs, SEO and, 76

contextual ads, 237-238

conversation
blogging as, 58

via comments, 82

copyright issues
fair use, 154

for pictures, 100-101

in business blogs, 129

for podcast music, 153-155

for videos, 176-177

corporate blogs
comments in, 125-126

company blogging policies, 126-128

content, 121

from fictional characters, 121

spelling/grammar, 121-122
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tone/style, 122

topics, 122-123

virtual newsroom, 124

writing, 121-124

hosting, 138

multimedia in, 128

pictures, 129-131

podcasts, 131-133

video, 134-137

need for, 120

origin of, 120

personal blogs, maintaining both, 94

privacy in, 124-125

statistics, tracking, 139-141

templates, selecting, 138-139

corporate images in business blogs, 131

costs
of domain names, 191

of Flickr Pro, 199

of SmugMug, 199

Creative Commons, 129, 154

crowdsourcing, 130, 206

CTR (click-through rate), 246

D

dangers of anonymous blogging, 63

dashboard
administration block, 36-38

content block, 34, 36

explained, 34

Davis, Tanya, 6-7

dedicated servers, 24

design of themes, selecting, 51-52

deVilla, Joey, 95

Digital Millennium Copyright Act (DMCA), 177

Digital Single Lens Reflex (DSLR) cameras, 171

disabling comments, reasons for, 81

disclosure of affiliate links, 241

Disqus, 227

DIY lifestream solutions, 223-226

DIY Themes, 139, 241

DMCA (Digital Millennium Copyright Act), 177

DNS (domain name server), 29

DNS settings, updating, 28-30

do-it-yourself lifestream solutions, 223-226

documents, uploading to portfolio blogs, 202-203

domain name server (DNS), 29

domain names. See also names
buying, 184, 190

cost of, 191

on free blog engines, 21

registering, 15-16

TLD (top level domain names), 17-18

what to avoid, 15

domain registrars, 16

draft posts, saving, 68

DSLR (Digital Single Lens Reflex) cameras, 171

ducking tracks, 152



duplicate content
spamming versus, 219

when link sharing, 217

E

earning money from blogs, 230
advertisements

optimizing template for, 245-246

pasting ad codes, 243-245

performance tracking, 246-247

directly, 231-236

professional blog writing, 233, 235

selling products, 235-236

sponsorships, 231-233

indirectly, 236-242

ad networks, 242

affiliate marketing, 240-242

Google Adsense, 237-240

eBay, 235

eCommerce, 235

Ecto, 97

editing
About page, 43-44

.htaccess files with permalinks 
information, 46

podcasts, 151

in Audacity, 107
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videos, 113-115, 174-176

for business blogs, 136

music in, 177-178

tips for, 176

titles in, 177

“ego feeds,” 88

Elements of Style (Strunk and White), 121

embedding videos, 116-117

enabling comments, 49, 80

encouraging comments, 80-81

episodes. See videos

Etsy, 195, 235

Evernote, 59

exporting
pictures for portfolio blogs, 198

podcasts as MP3 files, 108-109, 155-156

videos, 114-115, 178-180

expressions, blogging as means of, 11-12

F

Facebook, 91-92, 207
comments in lifestreams, 226-227

origin of content aggregation, 219

purchase of FriendFeed, 220-221

tweets on, 214-215

fades
in podcasts, 152-153

in video editing, 176
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fair use, 154, 177

Fake Steve Jobs, 62

Fantastico
benefits of, 34

installing blog engines, 30

Featured Content Gallery plug-in, 194

Featured Posts plug-in, 201

FeedDemon, 87

feeds
finding, 87

full versus partial feeds, 50-51

fictional characters as bloggers, 121

finding
blogging jobs, 234

blogs, 86-87

inspiration, 71

from bloggers, 71-73

from reader comments, 74

from real world, 74

RSS feeds, 87

technical support, 25

first posts, 66-67

Flash video (FLV), 179

Flickr, 101-102, 136, 198
business usage of, 130

groups on, 130

history of blogging, 8

lifestreams and, 216-217

slideshows from, 194

Flickr Pro, 199

Flip video camera, 170, 178

FLV (Flash video), 179

fonts, changing, 71

footers, pasting ad codes in, 245

framing videos, 169

free blog engines, 20-21

free themes, premium themes versus, 139

“freemium” blog engines, 22-23

frequency of posts, 65-66

FriendFeed, 87, 207-209
author links to, 211

comments in lifestreams, 226-227

disadvantages of, 222

explained, 220-221

link sharing on, 218

origin of content aggregation, 219

purchase by Facebook, 220-221

tweets on, 214, 216

friendships, forming, 89-90

full RSS feeds, partial feeds versus, 50-51

future, posting in, 65

G

gallery blogs. See portfolio blogs

GarageBand, 106, 132, 146
ducking tracks, 152

ID3 tags, 156



multiple tracks in, 152

recording main track, 149

Gardner, Brian, 189

Genuine (anonymous blogger), 64

Gibson, Shane, 161, 182, 184

Google, math in, 75. See also search engines; SEO

Google Adsense, 236-240
other ad networks and, 242

Google Adwords Keyword tool, 76

Google Analytics, 52-53, 139, 246-247

Google Blog Search, 86, 140

Google Gears, 38

Google Reader, 73, 87
sharing via, 218-219

Google Sitemap Generator, 75

grammar/spelling in business blogs, 121-122

Gregoire, Dannie, 145

groups on Flickr, 130

H

H.264 video format, 179

hardware
for recording podcasts, 145-146

for recording video, 170-172

for videos, 135-136

headers, pasting ad codes in, 245

CREATE YOUR OWN BLOG

258

headset mic, placement of, 133

headsets for recording podcasts, 145-146

historical significance of tweets, 216

history of blogging, 6-10, 12

hobbies in personal blogs, 96

Hootsuite, 91

hosted blogs
explained, 20-22, 24

free blog engines, 20-21

“freemium” blog engines, 22-23

paid blog engines, 23-24

self-hosted versus, 20

signing up, 26-27

hosting
business blogs, 138

personal blogs, 118

podcasts, 109-110, 133, 160-161

portfolio blogs, 189-191

self-hosted blogs, 190-191

WordPress.com, 190-191

video blogs, 184-185

videos, 180-181

hosts
DNS settings, updating, 28-30

selecting, 24-25

.htaccess files, editing with permalinks 
information, 46

HTML mode, visual editors versus, 243-244

Hudson River airplane landing, 217
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I

ID3 tags, 108-109, 156-157

ideas. See inspiration

images
backing up, 199

in business blogs, 129-131

copyright issues, 129

logos and corporate images, 131

photo-sharing services, 130-131

exporting for portfolio blogs, 198

in lifestreams, 216-217

in personal blogs, 100-105

copyright issues, 100-101

photo-sharing services, 101-102

uploading, 102-105

in portfolio blogs, 197-202

organizing, 197-198

posting, 200-202

uploading to photo-sharing sites,
198-199

resizing, 102

resolution, 103

searching, 199-200

tagging, 199

watermarks on, 198

wrapping text around, 103

iMovie, 113, 134, 174, 179-180

inspiration, 58
capturing, 58-60

finding, 71

from bloggers, 71-73

from reader comments, 74

from real world, 74

for portfolio blogs, 193

installing
blog engines, 30, 33-34

sidebar widgets, 43

IntenseDebate, 227-228

Internet radio
as podcasts, 158-160

podcasts as call-in shows, 132-133

recording podcasts with, 110

iPhone, video compatibility with, 137

iPhoto, 101

iTunes
promoting podcasts, 165

submitting podcasts to, 133, 162-164

submitting videos to, 181-182

J–K

Javascript in ad codes, 243

Jing, 134

jobs, finding blogging jobs, 234

journalism, effect of blogging on, 10-11



keywords, 75-77. See also tagging

Kirkpatrick, Marshall, 95

Kotecki Vest, Erin, 9, 95

L

LAME encoder, 147

Larix Consulting, 15

legal issues
copyright for pictures, 100-101

liability for comments, 82

length of podcasts, 149

length of posts, 65

lenses on video cameras, 171

liability for comments, 82

libsyn (Liberate Syndication), 109, 133, 161

life stories in personal blogs, 96-97

Lifestream plug-in, 223-225

lifestreams, 71, 90-91, 206
author links to, 211

comments in, 226-228

content aggregators

Cliqset, 222-223

explained, 219

FriendFeed, 220-221

quick-posting sites versus, 208-209

do-it-yourself solutions, 223-226

explained, 206-207
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link sharing on, 217-218

photo-sharing sites, 216-217

quick-posting sites

content aggregators versus, 208-209

explained, 210-213

subscriptions to, 211

Twitter, 214-216

reasons for having, 207-208

sharing via Google Reader, 218-219

videos in, 218

lighting for videos, 136, 172

Lightroom, 197

Lijit, 53-54

link sharing
explained, 217-218

as lifestream type, 208

LinkedIn, 92

links. See also blogrolls; permalinks; trackbacks
to blogs, 88-89

in comments, 82

Links tab (WordPress content block), 35

live Internet radio as podcasts, 158-160

live streaming, 113

Livejournal, ads in, 21

logos in business blogs, 131

LonelyGirl15, 112

long-form blog posts, short-form versus, 214

Lyons, Daniel, 63



INDEX

261

M

main track, recording podcasts, 149-151

mainstream media
effect of blogging on, 10-11

history of blogging, 8-9

mascots, as bloggers, 121

math in Google, 75

Media tab (WordPress content block), 35

Media2o Productions blog, 61

metrics, performance tracking, 246-247

mic checks, 150, 173

microblogging, 72, 90-91

Microsoft, blogging policy, 126

Microsoft Word
Paste from Word button (WordPress post

editor), 69

as post editor, 67

mics
on camcorders, 171

placement of, 133

for recording podcasts, 145-146

types of, 171

for videos, 136

Miller, Derek, 95, 155

miscellaneous information in personal blogs, 97

mistakes
in recorded podcasts, 151

in videos, 174

Mixero, 91

mobile support for portfolio blogs, 195

mobile video, 180

moderation of business blog comments, 125

Molson Blog, comment policy for, 126-127

money, earning from blogs, 230
directly, 231-236

professional blog writing, 233-235

selling products, 235-236

sponsorships, 231-233

indirectly, 236-242

ad networks, 242

affiliate marketing, 240-242

Google Adsense, 237-240

optimizing blog templates, 245-246

pasting ad codes, 243-245

performance tracking, 246-247

MOV (QuickTime), 179

Movable Type
Akismet anti-spam plug-in, 46

history of blogging, 7

tracking statistics, 52

Movie Maker, 134

movies. See video blogging; videos

MP3 files, exporting podcasts as, 108-109, 155-156

MPEG-4/M4V video format, 179

Mullenweg, Matt, 46, 95



multimedia
in business blogs, 128

pictures, 129-131

podcasts, 131-133

video, 134-137

in personal blogs, 100

pictures, 100-105

podcasts, 105-110

video, 111-118

multiple track editing, 152

music
compression rates, 156

in podcasts, 152

copyright issues, 153-155

fades, 152-153

in videos, 176-178

MySpace, 21, 92

N

Nambu, 91

name servers. See DNS settings

NameCheap.com, 241
DNS settings, updating, 29

names, selecting, 14-18. See also domain names

NetChick.net, 6-7

NetNewsWire, 87

news in business blogs, 124
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news-gathering. See journalism

NextGen Gallery plug-in, 194

noise reduction, 136, 150

normalizing audio, 136

note-taking software, 58-60

NowPublic, 11

O

Ochman, B. L., 230

offline blog editors, 97

omnidirectional mics, 171

online community. See also bloggers
comments

encouraging, 80-81

on other blogs, 82

connecting with, 89-90

culture of, 9-10

finding blogs, 86-87

inspiration from, 71-73

linking to blogs, 88-89

microblogging, 90-91

social networks, 91-92

optmizing templates for advertisements, 245-246

organizing
with categories, 48

portfolio blogs, 196-198

Twitter tweets, 91
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P

Pages tab (WordPress content block), 36

paid blog engines, 23-24

paragraph length, 65

parodies, copyright issues with, 177

partial RSS feeds, full feeds versus, 50-51

Paste from Word button (WordPress post 
editor), 69

pasting ad codes, 243-245

pay-per-click (PPC) ads, 246

pay-per-conversion ads, 246

PayPal, 195, 235

PB-embed flash plug-in, 195

PDF files, creating, 202-203

pen names, 62-64

performance tracking, 246-247

permalinks, configuring, 45-46

personal blogs, 94
business information in, 124

by children, 99

comments and, 98-99

content, 94-95

“cat blogging,” 96

hobbies, 96

life stories, 96-97

miscellaneous information, 97

writing, 95-97

hosting, 118

multimedia in, 100

pictures, 100-105

podcasts, 105-110

video, 111-118

privacy, 97-98

children, 98-99

relationships, 98

professional blogs, maintaining 
both, 94

personal-business blogs, 94

photo-sharing services, 101-102, 130-131
lifestreams and, 216-217

uploading pictures to, 198-199

photos. See pictures

Picasa, 101-102

pictures
backing up, 199

in business blogs, 129-131

copyright issues, 129

logos and corporate images, 131

photo-sharing services, 130-131

exporting for portfolio blogs, 198

in lifestreams, 216-217

in personal blogs, 100-105

copyright issues, 100-101

photo-sharing services, 101-102

uploading, 102-105

in portfolio blogs, 197-202

organizing, 197-198

posting, 200-202

uploading to photo-sharing sites,
198-199



resizing, 102

resolution, 103

searching, 199-200

tagging, 199

watermarks on, 198

wrapping text around, 103

pingbacks. See trackbacks

pixels, 103

plug-ins
explained, 47

Lifestream, 223-225

podcast plug-ins, 162

for portfolio blogs

audio-video players, 195

mobile support, 195

private files, 196

shopping carts, 195

slideshows, 194-195

for SEO, 47, 75

Plugins tab (WordPress administration block), 37

PodBean, 133, 161

podcasts
in business blogs, 131-133

content of, 144-145

editing, 151

exporting as MP3 files, 155-156

hosting, 109-110, 133, 160-161

ID3 tags, 156-157

live Internet radio as, 158-160

music in, 152

copyright issues, 153-155

fades, 152-153
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origin of term, 145

in personal blogs, 105-110

promoting, 165

recording, 106

with Audacity, 107-109

equipment quality, 145

hardware needed, 145-146

with Internet radio, 110

as Internet radio call-in shows, 
132-133

length, 149

main track, 149-151

preparation for, 149

software needed, 146-147

start of show, 148

tips for, 148

submitting to iTunes, 133, 162-164

video podcasts, submitting to iTunes,
181-182

within blog posts, 161-162

PodPress plug-in, 162

podsafe music, 153-155

policies for business blogs
blogging policies, 126-128

comment policies, 125-127

portfolio blogs, 188
content for, 188, 203

documents, uploading, 202-203

hosting, 189-191

self-hosted blogs, 190-191

WordPress.com, 190-191

inspiration for, 193
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organizing material for, 196

pictures

backing up, 199

exporting, 198

organizing, 197-198

posting, 200-202

searching, 199-200

tagging, 199

uploading to photo-sharing sites,
198-199

plug-ins for

audio-video players, 195

mobile support, 195

private files, 196

shopping carts, 195

slideshows, 194-195

themes, selecting, 191-193

post editor (WordPress), 67-71

Posterous, 206-207, 209
author links to, 211

explained, 210-213

link sharing on, 218

subscriptions to, 211

posting
pictures to portfolio blogs, 200-202

videos, 115-118

for business blogs, 136-137

posts
first posts, 66-67

frequency of, 65-66

length of, 65

linking to, 88-89

linking to lifestreams, 217-218

pasting ad codes in, 243-244

podcasts within, 161-162

publishing, 68

saving as draft, 68

short-form versus long-form, 214

to the future feature, 65

uploading pictures to, 102-105

videos within, 182-184

WordPress post editor, 67-71

Posts tab (WordPress content block), 35

PowerPress, 40, 110, 133, 162

PPC (pay-per-click) ads, 246

PR pitches, handling, 233

premium themes, free themes versus, 139

preparing to record
podcasts, 149

videos, 172

press releases in business blogs, 124

privacy
in business blogs, 124-125

in personal blogs, 97-98

children, 98-99

relationships, 98

private files in portfolio blogs, 196

Private Files plug-in, 196

private information, public information versus,
62-64

Problogger Job Board, 234

product reviews, handling, 233

products, selling, 235-236



professional blog writing, 233, 235

professional blogs
comments in, 125-126

company blogging policies, 126-128

content, 121

from fictional characters, 121

spelling/grammar, 121-122

tone/style, 122

topics, 122-123

virtual newsroom, 124

writing, 121-124

hosting, 138

multimedia in, 128

pictures, 129-131

podcasts, 131-133

video, 134-137

need for, 120

origin of, 120

personal blogs, maintaining both, 94

privacy in, 124-125

statistics, tracking, 139-141

templates, selecting, 138-139

profiles on BlogTalkRadio, setting up, 159

promoting podcasts, 165

public information, private information versus,
62-64

publishing posts, 68

Pure Digital Technologies, 170, 178
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Q–R

“Queen of Spain,” 95

Quick Tags plug-in, 195

quick-posting sites (lifestream blogs), 207
content aggregators versus, 208-209

explained, 210-213

subscriptions to, 211

Twitter, 214-216

QuickTime, 179

radio shows as podcasts, 110, 158-160

reader comments. See comments

readers (RSS), 73, 87
Google Reader, 73

sharing via, 218-219

reading blogs, 86-87

real world, inspiration from, 74

reciprocal linking, 48

recording
podcasts, 106

with Audacity, 107-109

equipment quality, 145

hardware needed, 145-146

with Internet radio, 110

as Internet radio call-in shows, 
132-133

length, 149

main track, 149-151
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preparation for, 149

software needed, 146-147

start of show, 148

tips for, 148

videos, 169-170, 172-174

audio in, 173

cameras for, 170-172

length of, 173

mistakes in, 174

preparation for, 172

tips for, 172

reducing background noise, 150

Registered Users Only plug-in, 196

registering domain names, 15-16

relationships in personal blogs, 98

reputation, sponsorships and, 232

resizing
pictures, 102

videos, 114

resolution, 103, 198

reviewing products, 233

Rocketboom, 112

Rose, Jessica, 112

RSS (Really Simple Syndication), 73

RSS feeds
finding, 87

full versus partial feeds, 50-51

RSS readers, 73, 87
Google Reader, 73

sharing via, 218-219

Rubel, Steve, 213

“rule of thirds,” 169

S

saving draft posts, 68

screencasts, 134-135

Scribefire, 97

search capability, improving, 53-54

search engine optimization. See SEO

search engines
frequency of posts and, 66

writing for, 74-75

categories, 77

keywords, 75-76

synonymous terms, 77

tags, 77

searching pictures, 199-200

security, tips for, 28, 49. See also privacy

selecting
blog engines, 20-22, 24-25

names, 14-15, 17-18

templates for business blogs, 138-139

themes, 51-52

for portfolio blogs, 191-193



topics, 13

web hosts, 24-25

self-hosted blogs
explained, 24-25

hosted versus, 20

hosting portfolio blogs, 190-191

setup, 28

blog engines, installing, 30, 33-34

DNS settings, 28-30

self-hosted lifestreams, 223-226

selling products, 235-236

sensitive information, business blogs and, 124-125

SEO (search engine optimization), 17, 21, 74-75
ad placement and, 245-246

categories, 77

duplicate content and, 219

keywords, 75-76

plugins for, 47

synonymous terms, 77

tags, 77

Settings tab (WordPress administration block), 38

setup. See configuring

Share This plug-in, 124

sharing
via Google Reader, 218-219

links

explained, 217-218

as lifestream type, 208

photo-sharing services, 101-102, 
130-131

lifestreams and, 216-217

uploading pictures to, 198-199
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Shawa, Gillian, 97

shopping cart systems, 235
in portfolio blogs, 195

short-form blog posts
lifestreams and, 206

long-form versus, 214

sidebar widgets, 51
avoiding overload, 55

installing, 43

pasting ad codes in, 244

in WordPress, 55

sidebars, pasting ad codes in, 244

Sierra, Kathy, 85

signing up for hosted blogs, 26-27

Skype, 110

slideshows in portfolio blogs, 194-195, 201-202

Smashing Magazine, 192-193

SmugMug, 101, 198-199

SnapFish, 101

social media press releases, 124

social networks, 91-92
finding blogs, 87

software for recording podcasts, 146-147

Sound Recorder, 147

sources of inspiration, 71
bloggers, 71-73

reader comments, 74

real world, 74
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spam
anti-spam tools, 46

in comments, 83-84

duplicate content versus, 219

origin of term, 83

spelling/grammar in business blogs, 121-122

sponsorships, 231-233

starting podcasts, 148

statistics
for business blogs, 139-141

tracking, 52-53, 246-247

storage space for podcasts, 160-161

storytelling, blogging as, 2, 13

streams in FriendFeed, 221

StudioPress, 139, 189, 241

style (of blog)
business blogs, 122

finding, 61-62

style sheets, 71

submitting to iTunes
podcasts, 162-164

videos, 181-182

subscriptions to quick-posting sites 
(lifestreams), 211

Sun Microsystems blogging policy, 126, 128

support, finding, 25

SweetCron, 225

synonymous terms, SEO and, 76-77

T

tagging. See also keywords
pictures, 199

videos, 182

tags
ID3 tags for podcasts, 156-157

in SEO, 77

TalkShoe, 110-111, 132, 158-160

technical support, finding, 25

Technorati, history of blogging, 8

Techsmith, 134

telephone system, radio shows hosted over,
158-160

templates. See also themes
optimizing for advertisements, 245-246

selecting for business blogs, 138-139

text, wrapping around pictures, 103

themes, 71. See also templates
changing, 41

free versus premium, 139

selecting, 51-52

for portfolio blogs, 191-193

This Chick’s Life blog, 7

Time magazine, history of blogging, 9

titles for videos, 136, 176-177

TLD (top level domain names), 17-18

tone (of blog)
of business blogs, 122

finding, 61-62



Tools tab (WordPress administration block), 37-38

top level domain names (TLD), 17-18

topics
of business blogs, 122-123

selecting, 13

trackbacks, 49

tracking
performance, 246-247

statistics, 52-53

tracks
in audio and video, 132

ducking, 152

main track, recording podcasts, 149-151

multiple track editing, 152

trade secrets, business blogs and, 124-125

transitions in videos, 136

tripods, 135, 171

trolls, 81, 84-85

Trott, Ben and Mena, 7

Tucows, 231-232

Tumblr, 207, 209
author links to, 211

explained, 210-213

subscriptions to, 211

Turner, Jim, 64, 132

turning off. See disabling

TweetDeck, 72, 91

Tweetups, 74
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TwitPic, 217

Twitter, 72-73, 87, 90-91, 206
adding to Lifestream plug-in, 224

archives, 216

author links to, 211

comments in lifestreams, 226-227

explained, 214-216

historical significance of tweets, 216

link sharing on, 217-218

organizing information from, 91

origin of, 91

TypePad, 162
recommendation for, 23-24

tracking statistics, 52

U

U.S. Airways flight 1549 (Hudson River 
landing), 217

unidirectional mics, 171

updating
About page, 49

blog engines, 49

DNS settings, 28-30

uploading
documents to portfolio blogs, 202-203

pictures

to blog posts, 102-105

to portfolio blogs, 198-199
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URLs, permalinks, configuring, 45-46

USB connections for headsets/microphones, 146

Users tab (WordPress administration block), 37

V

Vancouver International Airport Authority 
(YVR), 130

Vega, Suzanne, 155

Viddler, 136, 180, 218

video blogging, 168. See also videos
with camcorders, 113

content in, 168

editing videos, 113-115

hosting options, 184-185

length of videos, 168

in personal blogs, 111-118

posting videos, 115-118

tools needed, 115

with webcams, 112-113

video formats, 178-180

videos. See also video blogging
in business blogs, 134-137

editing, 136

hardware for, 135-136

posting, 136-137

screencasts, 134-135

copyright issues, 176-177

editing, 174-176

music in, 177-178

tips for, 176

titles in, 177

exporting, 178-180

framing, 169

hosting, 180-181

in lifestreams, 218

recording, 169-170, 172-174

audio in, 173

cameras for, 170-172

length of, 173

mistakes in, 174

preparation for, 172

tips for, 172

submitting to iTunes, 181-182

tracks, 132

within blog posts, 182-184

A View from the Isle blog, 14-15

Vimeo, 180, 218

Viper’s Quick Tags for WordPress, 185

virtual newsroom, business blogs as, 124

visual editors, HTML mode versus, 243-244

vlogging. See video blogging

“voice,” finding, 61-62



W

“Walkabout Podcast,” 144

Washingtonienne, 62

watermarks on pictures, 198

web hosts
DNS settings, updating, 28-30

selecting, 24-25

webcams, video blogging with, 112-113

widgets, 51
avoiding overload, 55

installing, 43

pasting ad codes in, 244

in WordPress, 55

Windows Live Movie Maker, 113, 174-175

Windows Live Photo Gallery, 101

Windows Live Writer, 97

Windows Media Video (WMV), 179

Windows Movie Maker, 134

Wired Magazine, 154

WMV (Windows Media Video), 179

Woopra, 52-53

Word. See Microsoft Word

WordPress, 4. See also WordPress.com;
WordPress.org

aligning pictures/text, 103

dashboard

administration block, 36-38

content block, 34, 36

explained, 34
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installing, 31, 33

post editor, 67-71

themes, selecting, 52

widgets included in, 55

WordPress plug-ins
explained, 47

Lifestream, 223-225

podcast plug-ins, 162

for portfolio blogs

audio-video players, 195

mobile support, 195

private files, 196

shopping carts, 195

slideshows, 194-195

for SEO, 47, 75

WordPress Stats, 52

WordPress.com. See also WordPress
advertisement policy, 236

business blogs, hosting, 138

general settings, configuring, 40, 44-45

personal blogs, hosting, 118

podcast plug-ins, 162

podcasts, hosting, 109, 133

portfolio blogs, hosting, 190-191

recommendation for, 22-23

signing up, 26-27

tracking statistics, 52

video blogs, hosting, 184

WordPress.org versus, 26, 138

WordPress.org, WordPress.com versus, 26, 138

WordTracker, 76
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WPTouch plug-in, 195

wrapping text around pictures, 103

writing
in business blogs, 121-124

in personal blogs, 95-97

X–Z

Yankovic,“Weird Al”, 177

Yojimbo, 60

YouTube, 115-117, 137
hosting videos, 180

length of videos, 168

lifestreams and, 218

video format recommendations, 
178-180

videos within blog posts, 182

YVR (Vancouver International Airport 
Authority), 130
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